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To: Honorable Representative Pat Widlitz
Honorable Senator Eileen Daily
Finance Committee
From: Chuck Moran, Legislative Chair for the Connecticut Lodging Association
Date: March 7, 201
Subject: Raised SB Bill No. 1007 = AN ACT CONCERNING THE GOVERNOR'S

RECOMMENDATIONS ON REVENUE.

Good afternoon Senator Daily, Representative Widlitz and members of the Finance
Committee.”- My name is Chuck Moran, | am Past President of the Connecticut Lodging
Associationarid General Manager of the Courtyard by Marriott, Cromwell. The Connecticut
Lodging Association is here to express our concerns regarding a significant increase in the
hotel tax, as well as other increased tax rates as proposed in SB 1007 - An Act Concerning the
Governor’s Recommendations on Revenue.

This afternoon | would like to provide information to the Finance Committee regarding State
Tourism Funding models used by other states that provides a leveraged approach to
statewide tourism marketing initiatives.

As part of my testimony | am submitting a case study analysis on State Tourism Funding:
Equity, Consensus and Accountability Models by Rich Harrill and Betsy Bender of the
University of South Carolina, Department of Hotel, Restaurant, and Tourism Management,
Columbia, SC. In the case study Harrill and Bender analyze in detail three tourism models,
Equity, Consensus and Accountability. While we recognize that a straight increase to the
current occupancy tax may seem the easiest way to increase revenue for the State of
Connecticut, we would like to see the Finance Committee to evaluate the following models
as alternatives:

e Equity Model: California Division of Tourism (CalTour)
The California Tourism Marketing Act and Assessment Program was the first state in
the nation to utilize industry elected assessments to partiaily fund tourism marketing
activities. The new money generated by the assessment brought California’s yearly
marketing budget to approximately $12 million, elevating the state’s tourism budget
from 24" to 12" in the nation.



* Consensus Model: Visit Florida _
Visit Florida receives a portion of its operating budget from state government,
funded by a designated share (15.75%) of the state’s $2 per day rental car surcharge.
The state mandated that the Visit Florida match public funding with private funds.
Because of industry enthusiasm for the partnership, the mandated matched funding
was reached 2.5 years ahead of schedule.

* Accountability Model: Missouri Division of Tourism
The Missouri funding proposal is derived by tax revenue generated by specific
businesses that serve travelers. Those businesses are indentified by Standard
Industry Classification; in Missouri 17 SIC codes were identified. More than 300
industry representatives came to the capital in early 1993 legislative session to meet
with their legislators to express their support for legislation. The plan is based on tax
revenue generated by tourism related businesses by at least 3% annually. The Division
of Tourism would receive half of any increase in tax revenue above the 3% level. The
funds were to be used for tourism marketing and promotion could not exceed $3
million per year.

All three states demonstrated a high level of involvement of state tourism industry leaders
during the development of funding models. These models evolved functionally suited to
their own particular environments.

For the lodging industry to break even, 65% occupancy is the industry standard. Last year,
2010, the lodging industry only achieved 54.7% occupancy; in 2009, it was 51.2%. Consecutive
years of operating losses have been catastrophic for the lodging industry. The perfect storm
of a failing economy and the cessation of statewide tourism marketing has resulted in lost
market share and reduced daily rates in addition to decreased occupancy.

Besides the increase in the hotel occupancy tax, Connecticut Lodging Association members
will also be impacted by a number of the other proposed tax increases, including the sales &
use tax rate, gasoline tax, liquor tax increase, both on the wholesale purchases and
consumer sales and the increase in cabaret tax. All of the tax increases will have a negative
impact on visitor spending by both the business and leisure traveler.

I have also included for the committee’s review 2 recent industry studies conducted by the
US Travel Association, Travel and Tourism Waorks for America, June 2010 and The Economic
Significance of Meetings to the US Economy, February 2011. Both of these studies
demonstrate the significance of tourism industry to the US economy.

The Connecticut Lodging Association is eager to participate in discussions that would provide
solutions to the challenges that face the lodging and hospitality industry.

Thank you for the opportunity to testify before the Finance Committee.



NOITLYIDOSSY

..H m>§r.—l .m .D - .. | NOLLYIDOSSY TIAVYHL 'S'N IHL 40 NCILVOITENd ¥V

Ll

R
T
e




UOPRIUSSY [PABIT "C'}
FADUICY JARNDIGY JMGT) PUre UIPISAL]
mocq oy

"SIINSUPU] ITEDYIUSIS 1S0W SEILIUIY JO U0
1ussardar o1 pue nok (aim pareposse 3q 01 pnord ore 3

*ss3001d JosER

391129 © Jof Suned0ape puv ‘saxel uf sasearouy pasodord
wo3j s1epeaen Jundaord “IppqeuTesns [9AvL: pue
SUIIDUCD IIBTUTID IpLEpduy 100} Mo SARY 1BT3 SONSST
ur-duo A1unos sy ssoxe pur vordurgse ur
[24%N 107 35e 31 FUIP[ING SNUBUOD [[IM PAEIT, 'S

"SIIBIG POINUY) ST JO 21I5GOM WSIINGY

PUE [34813 B0 313 ‘W00 ED[ISUIYISA0DSI(] PEaID

MPRUIGo]) Jo 1uswredacy "gr) A I USUIIISe
SAREIOQE{OT [NSSIIONS () ~ WG BILSUNIIA0ISKT &

‘wone(sida| fryurrey paredjop pue sweidord paen
. 9ARUSOUL PUR S3U3 ‘sTunsss aesodiod popuapsp
Aqpryssaoons Ansnpuy 1no £q rwewsSedus pidey

— |PAB1Y, 2A1GI0U] pue 2aag Funaspy Jo ssuaja(] =

{peonponyy uvsg
ST SMOIATIIUT BSA ISHROL Jonpuod 01 Afojourpm
mﬁunuhu.w:ououﬁ.g 20098 pUT ‘OpIMppIom sisyTeus
A UL PIASTYDE Us3q IABY SIUNNI IFEM BSTA ‘ST

U1 SuGRINpar 1redyrds — HoneH{R] BSIA

£5°(} 910 01 [PATI] SEISIRAO [[E JO SPILI-OMT

10J IUNODOE TRY] SISNIEUT WIOK] UOTIENSIA PosEaidT]

Surnnds ‘esta v noyum g'r) 3 01 unIa3-110Ys

[pAB11 01 suoped g¢ simirad MOU SaINMOD 1ySe
JO UOnIppe 2a0%1 9y, — WeXd03J I0ATEM BSIA &

‘feo8 21 yoear day 01 (A2 pURCqQUT UO POYRED
sTE34 Ay 1%3u o1 Uy suedxs gnop o1 aJuayreyd
SEWIRAQ) 1USPISILY — sanenmf wodxyy ppaonen]

fsqof ueorreuwry jo spuesnoys Sunesis

PUE SIONSIA MOT JO suoffiws Burtroopam o1 yred

e 1o 5 a3 Jumnd ‘wesSord suonsounuwos

P UoRouIoId [SAEN [BUCREL Y9A3-151] S
Pa12315 UOREPIF] MON] — UOROWOL] [PARIL, =

SITOHHP 302051 31 3udssp
‘padrawa 2avy sis1y, Ansnpur pue siods 13pq Auepy

. nanos mo

SMILA PIIOM 371 B SY2 UAS PUE “S3sS9UISNq UESIAWY
“SOITUIE] PUre SEENPIAIPUT JO $9AY] S aaoxdurr o3 aen
30 13mod o 1oy vonuSooar 11818 € Jurses mow sre
0 TR [onds) 03 sTUReD umo; [Eoo] w0y ‘uonoEn
Surured s 3o sFessowr © s3] “s1onrew [3aEn Axpa 107 35E0
E PIHW] 03 210§2q 1240U 5B PAfTET am ‘saBusifeyD 35
ySnonp ing "PAen Ut paajoaus suodiaas Areonoesd

o1 siuaprmsnipe 1y8norq sey worssavax paBuojord aqy,

AWOU00s TEIAMIY 3

SIJOUaq A1ISpPUT ISIFAIP PUE 158A ST

oY Jo Lrewiums & ‘womsutyy aof syiom
WSLING] puo [2a04] JO UOTHPD
PRLT Y3 3uesard o1 paseard
St UOREPOSSY [PARI], "§'(} 7Y

0107 sunf

mw ................................ WLOUMW._NQO »ﬂo.._. -—
m:_n ............................... wm_UC¢m< _w>@.~u.. —
Gl JuBLBBURLIY/BUIUURLY [BARIL
= IR R R R mCmEmmv Guse
Procc e rasens uopesnay \u:mr::mmtmuﬂw \m.td.
R e mﬂ_ﬂmnw\wu_awmﬂoou
‘Vm. ............................. mmumwr_w@Et. ﬁOBMUM\/
QLT e S[510H
[ IR SOIIYBA uonesey
b R R L R LT SO SSHUD
F R R R R R R R R R P SUERI]
AR R R T IR sl
L " T e e ajIgowoIny

sjuawbag A1snpuy uo uoday

Gt SIDBARL] SEBSIBAD —
PR PP PR R S19[BARIY 0D /epeuR)) -
g [BARIE SESTIBAQ/IBUCIRUIBIU] U0 Joday
b SWRiBOldd SAIUBIUE PUE jaARIL ssauisng uo Jodeay
¢ ............ R LTI _w>mhn—l mLﬂ._wm@Im uo ﬁonwm
m -------------------------- _—Okhmm nﬁhm “ﬂhQEhouQEw
Gttt JoedUl AIPRUOISS S,|BARIL
M .............. e v r e e rae EIE NN I WNQ&NU@NW vﬁm.w.
N ------------------------------ hEocoum bm.)Eimv mc‘ho

AwWiou0d3 uedudWY aYy3 U
WISLUNOL pue oAl

SLNALINOD 4O F8VL

LLOZ-0LOZ VORIIWY ¥Od
SHIOM WSRINOL ANY 13AVHL

NOILYIDOSSY



SRS 2
Sposh epEIng

© SHORRRKUGY/SEUBIN

Lk

: VElel el E st ar ko
R fﬂwmms.w*ﬁ.mﬂmumﬁ N R Rt £
T .»Jl .. 22 KPR £ 2 . y f :

OMOL]

esusllY Hoddng siejjod [9ARIL MOH

T3AVHL 40 434MOd FHL




“e3ep SISAJEUy OIIoUosy

JO NENG JO STOTIRIIISD [9ARIT, "§[)

o3 Surproase ‘gooz W (J(1D) 3onpord

onsawop ss033 suorew o1 Jo yweorad /o7

JOJ PRIUTIOODE WISHNOT PUR [2ABIT

moI8 Enuue Jo sreak

2ay Fuimoljoy 007 U1 "§'() 9P UL S

-1puadxs pavs Surmols o3 pRngUIod (B

Aurouons pyros passordap [[ersac ue pue

JPABI} SSOUESNQ UT STOTIDLIISIT ISWNSU0D

[E8n1y arowr Yonur B ‘pULINGp JSTUTISTOD

pavayesm pue saonrd paen Suipre]
*SITETULISO UONEZIUESI() WSIMOT, PO,
N1 03 Buppioooe ‘60T Wt BOrRq 6883
aq o1 paxosford sadranor ppazn fuonEd
-12107 [2101 $P[IoM W Jo 1uorad 9°Q1

10§ PAUNON0E oY 7'%6E 941, |

g pasury

31 ur 53d19091 JeUOEUISIUI [E30 JO

uz013d (g 10§ PAAIUNOOIE SINPAEN

952 “GOOT UY STEALITE [EUORUINY]

*g'} [E301 jo 1ue0ad ¢f panmasesdor
S[EATLIE SEISISA0 UM TSAIMOL] &

(GOTIG TG SIOISTA [PUOTIEUIR U]
1 4q peros Surpuads s up papnput
st Jumomre siyT, *($a1ey fuassed revon
-euzy wo Fuypusds Smpnpe) 6007
1y woq €'5/¢ 3uads ~ g7y oy @3
BIUIY JRION] JO Ipisino stoidar woy
Surpaen 25073 IO — SIOMSIA SEISIAAC) B
‘[e201 Smppuads
30o11p ot Jo 1uannad ¢1 ‘(saustaded
sTEp [euonETIUY SUPRPXS) 60T
 WLUONIq T'H6$ PA[EI0l {onapy
- PUR EpRIE)) Wog asoy1 3uppnppu)
+ - sToNss PeuoneuIsuT 4q Furpueds =

g} A1 ut sarmapuadxe

[PA®R 1200p e Jo Jueorad /8 ‘6007

uonfiq Z°019$ Ps[eos (sexg parury

oy utq Sugpae swuapIsss *Sy)
s1ajaaEn opsewrop Aq Surpuadg »

Apansadsss 1107

PU® (TQT UT 1580010f oI¢ 1us0red ( puE ¢
moqe Jo sasearout Furpuads ‘gz 3040
jusorad g o sunpap ® st 2mdy Surpuads
3531%] I y3noyy, *(saerg paitury A jo
IPISING IPPIUT SUONOLSUEN J0J SIDFITED
are gy wo Juwipuads peuoneusoryy U
uotqq ¢*/z$ pereumss we Supnpu
104} "§1) AL U1 sarnapuadye worp

I GOOT Tt WO §50.§ wads
SID[PARII TEHONETLISIT] PUE DRSO

GAnsnpur [paen @ 5 ajqess moy asnd ‘og

M

“WESHTo3 .—Uﬂd Mﬁb.w.ﬂ ao.u.m ﬁvbm.uomv ﬂmuﬁuﬁ
[E101 03 SMQINUOD JeY1 AJANDE JIUIOTUODD
JO SuIz0] Jatpo pue ‘stusunaraaod [eoo] pue
[£29P9 JOJ INUIATT XEI ‘SIDNIOM UESHIDUTY
10§ swesay pue sqof Supesmo ‘s1sjparn
TEUOTIEUIIU] PUE IRSSWOP A 9014108

pue spood yo dnozd aszoap & vo Butpuads
Jo pesuduron st Auroucos st *§(] Y],

"SIUSPISAT BIIE pUP u.mum?rg

Y304 FAIS 1EYL SYUSWYSTEIs? Jo sojdurexs
afe suonoeme pue sdoys [re1ss ‘siueImEISaT
‘s1a7aaen g pantoddns Afjoym Ajpeonoerd
ore somuaAsy adjates Surueid-feaen pue
F10Y ST YA, KISIPATD HMO SIF AQ
poSudjrey? st - SPEN [TeI0F 1O 3TeT Y
Suumoepnuew ay1} gonw — fwoucos ued
-IaUrY 33 §0 101035 € se_jearny Furumecy
Awouoo3 jpAed] ayg

CSURDLIBUIY 6 ?96 uiL UmioEEm 1L SIRIOP "600Z Ul U0 £°1§ INOGe 10y mﬂ%m:oamom Sl |8ARI) — 3PIMUOTIRU

SDIPUMULLOD PUE SBSSAUISNC Ul Guipuads paienosse-Asnpul 4o 1280 addis aypy mc_ﬁ:_u:_ SBDIALSS PUR SPOOB e _

L 10 9n{EA {R10) SY3 ~ INdINe S} JO SWUIBY 1] "ALLIOUODD S .UOHEU B} O [BIDNID §1 1] '8OLSLUY 10] SHIOM WUISLING] PUB {BARS




*sqof 1aTIp
$09°€8Q TOJ STUNOIOE (SSUISNG Prs
21nsie] Supnouy) PAET [PUOHEUINT] m

"sqof 32001
UON[IUI 0 JOf SIUNOD0E (SSPUTSTI] PUE
amsio] SurpnipuT) PAET DS &

SISYIIeI WMOp USHOIg

“WIS{INOY PUE ARN Ue spusdap ¢() S

uy sqof ¢ L3245 yo o 1 ‘(peonpur pue

WITPU] “0211P) ANSTIPUT ST 4q PATEST
srmord sustidedws (001 3G UAID) B
‘mofrw [+ papenba: Eu?mu
JEUOETRIY PUE dRSwOp Jo BUTpL;
o 4q Apossgpur pue Aoarp,
$qOf PaIE}RI-[ART 3O TOQUITIE

WIER-TOL [E103 Jo 3us0sad:

poruneae ST, *sqof parERI-pPATR
. ,..,u._.wnmo.mmﬁu Aposnp atom {suopisod
surp-ared feuosess poe ST TIOY
SUT) SIOHI0M UESISUIY TOI [T §

ﬁuﬁmﬁ FOY) pue s

hin 13088 S *S3JPS IHNPTY I
?«h pancy yesutdoyd SINT2AST soyEaund Jeni Surpuads
0P T IPNSIT I §17 s aypuy sdurures nag Jo wred
pue Arewonsd sareans swpaen Aq 3urpudds”  pusds siarddns 1ot pue sessouisng [aarn
PABIL & 30 saakopdms se smono 1veduwg peonpu]

SARERSTUTIIPY m "HONBUNSIP P

Supmaoenuey a 10} SygaUDq D103 srow Juperousd

m_aomw.u Aqorawp ‘szaryddns.-yevo] woy (SursnieApe

‘soenaiurent Surppng SRIPR) $I01AIRS

| .uu._.u WY = “pue A&"qmm&uﬂu Bumppoq ‘susuy] se ons)

¢n  spoo wwﬁuu:m ﬁuuoﬂm §e (ons) sassauTsng
; Rt 18&?-:?? THYM, D0 SOJES JORTIPUY

$0L8) S0P W Suppusds

54 Eﬁouuﬁ peonpus pue
sinqEIos — paonpoid
[fe 3O PoppE an[ea 3y
E10). STISHNION PUE [2ARI],

uomQEm Emﬁ:bu@m g, JoARLL

“UISLITIOL PUE [PAER
£q paversusd onusass o1 10§ 10U

Ajpenure sXE) UT CAS [EUONIPPE
uz fzd pnosm spjofesnOY TEOIISWIY =

wonfiq 8°¢1%

pred s15joAEn] [EUOTEUISIN] PITE

sidiaoaT xe3 Ut UoTNg 7°664
pred sIajoAa DPSIUOP ‘GO0T V] &

UOHTI 7°06S paarn
SIUDWIUISACS [ED0] PUE JIEIS PUE

“YONIq §79$ PAIOVYI00 JUSTIUIACE
[eIopay S eI 5600230 &

“Suposreny WSLMO3 PUE SIMIOTNSEIU]

jesen Spaford onqnd se 1pns SIOJATRS 10}
SIUSPISHT [ED0] UG [[e] SSIMISYIC PITIOM Tet
UIpIMq Xe) Sy SIONPal 1 s10pparn £q pred
SNUADT JO 92IMOS & ‘600 UT SIUBWUIRA0T
[EI2P3] PUE 3123§ “[ED0] J0F ONERAS U]

uoiIq 0°¢ [ 1§ paveteusd ssmupuadwe

PaLn 131 Woly Sunmssy soxE],
sydiooay xel




21010 Jo $ouISP 03 FUpE] (sTom!
110557 JO SunSIOL]qIVITRLIACE
su2A) pue sSupao e

WIRDIA ¥ QUTEY3] 2.
swelbold SAIUdIM
joARIL ssoulsng uo

(9681) 493Ut X%5T) 1T .
(0457) Jurrds {(0p€E) IoUTIINS $SM230
AT 150U [2AET SINSIA USTA &
punorddures o5/ ‘Ged/|NOWYIOY U
04C¥ FSRATIB[RI/SPUSLY JO SOy Ul Lo6%
ssTafeAen 1STuI00 jo so10y Suidpo] =
sy8ru ¢ rwonemp di ofeoay &
din Lep s194€T
51 31U SIOUWT 5O FUOC S (DAL SINSII]
I1e Jo 9L :dum AepyAess 1G3UIA0 &
(¥B0 EIURI B PISA SIN[AATR
2101513] JO Q¢ 1E suiodar SAIT)
0958 IR AQ.040] SpgowoImE
£q 9478 suonEII0dSUED JO SPOIY ¥
o uu«u?mo.umo [paen
045C $DOUSPISIT JO GTIS TR UIIEM.
. JART 94¢H 'sdIn SIEIS-JO-MOLIIEIS-TY
. | SIS[IAET O[OS Y4HC USIPIHD
I SNPE 9687 SHNpe R[N 946¢
:fared parn plogasnoy jo wonsoduto?) w
. adoad 17
:fared [oAen proyassnoy jo 3z1s FeIAY - m

- ¥Od SHILALLDY TIAYYL 3UNSIFT 0L dOL.

G00T U SI3[3AEH 2MMSI3]

apsswiop g7} wo sBurpuy dasins Supmofjoj
a1 sarodar Asatns wopsury spaell, SNLT,
‘sTapaen amst] £q Surpuads

o1 pamuy stjeided wr wonnq 7571
PUE([F103 DO 5/ 39 30} sqof
UESTIONIG 1331TP WO ¢ e SI0MA]
Tead snopasd

a1 1200 Juaored ¢/ umop (UoIfIq 9°60%
= [eUCHEUIAIL WO [ '$TH$ = XNSWOP)
uonuq £ 68%$ 20 wa0ad £'6g 10y
PRIUMODIE oARn NS GO0T UI

{pae: wo 1uads woTIq 3503 2..1 JO

“sasodInd JOSUWIHTEIISIUS PUE UOMEDINI
IoopIno 10§ UayEl sdin SE [ 5B SIADEPI

PUE SPUSII] 1STA 01 [PABTL PIAJOAUT I53YT,
"6007 Ul parunod sdm-uossad wornq ¢'1
Areou qm “(usonsd ¢'g/) sosodimd ansiap
30 o1e Gae: sdl JPSIWOP § JO IN0 S,

*g007 3940 Jusorad 7 wopTey sAey 01 powaf
-o1d T[S seAs I0q ‘GOT U [PARD SSUISY
ey 153329 dn poY AR AMSH] SRSIWOL]
1IBARL] 2IN519 U0 Hoday

*STORIPUQD I9TFew

poaordury o1 asuodsas ur sIRIOM MU
Sapry Appims £q £1940291 JTIONOI3 03
;nqmuos o1 pasiod Aenbrm Ansaput
UE S WSHNO: PUE [ARI], "UOISSI03
ppom. pue feuoneu o Supunorms
SSMINOGIIP U 03 PAIGLNE ‘GO0T

pue 8007 W sqof [2481 000°00%
INOGE JO $30] PIUIGUIOD B SMO[[OY S
YSAIMOLY [OABI} SSIULSTIC] PUE JINSI]
TT $ISEIUL- ISIPOTT JO NS 213 ‘Q10T
uT $qOf [9ARD AU (§O0°06 JO UCTIPPE
3 2a13p 01 paadse 57 sepdaEn -
[ewonenIsiyy pue onsowop Aq Smpuadg =

*auroouy feuostad syuspisos

'g [E101 Jo Jueoled ¢ UBL) 10w pUE

SIATSOPUT [fE JO STUSWIISINGSID ATeqes pre

a5em (2101 Jo Juannad ¢ Apresu pasudios

Supuads jpaen [euoneuIul puE
snsstwop £q parersusl swoou; fjorde] o

GOIIq €981

Sunmon sBurures pareys Ansupus [parn
*g') 9yt ut pakoydiue APIoip SIOYION B




pazosford ()
URIIRIDOSSY [aABI] ST 180IN0S

X
Oz 600Z 8002 LG0T S00Z S00Z $O0Z  ECOZT TOOZ 1OCGZ  COOT

g
&
. il oz
861 081 961 00T 00T 661 S6T  6%1 ST Lol el
{suoliisg) sdiL-UoKIad JNFMLOT [HOL
SIBUIG ' sanspoT
(sdili-uosiad JO suo|Ig)
JWNTOA TIAVHL DILSIANW0CA
BOOT IR0

“s1apAEn ssyupsng 4q Gurpusds o1 pawsu
-uoo 1 fjorded uy uoynq 1°19¢ e sqof
o 17 W) aTow ‘pAen Aq padojdure

awanad 771 jo ssof B ‘(woliq 9°g7$ =
TEUCIIELINUY SUCHTIG ['9R(§ = 2Nswop)

uonig L% 178 30 usorad §10¢ 30}

6007 W
parnseows , sdin-uosiad wopIw ¢y

IROGE YIIM T[IAEN DUSALIOP *¢1 [ JO

a033d /7T FO] IUNDOTE [PAEN $suSNY

. .:.:_.. ] - ‘,p .w... I ; : %Uub.ﬁ m.uu.xuog .n—n.mdmﬁ w.\.h u.ﬁu.wo —uuugguw ﬁmuubo ﬂus&.ﬁ mmudﬁm.& AQDON
. a THUSLINOY Ucmﬂ SARI} UO SpUsdsp ”. .wea%ﬁmﬁ PN ssouIsng w [parn wo 3uads uomIg HH0/$ SR JO
LS n eyl U sqof gl Asens jo IngEBUO B Jo aouereq 1 papuaoid (UoINIq 6671$)

Paen ssomsng feronad wo Smpusdy 'gpo7
1240 wﬂ..u.&...vmwm B3 30 IPep ® poparn Loy
bt SBersare (oo 1$ noqe wuads 600z
U} SIOPARD §30245 PUe SETISY] “800T 1940
worad §1 wel aiowr uMOp ‘GOOT U PaEn  sapes pue surexBord oAnULoTT ‘SaduRIfUOD
ssaupsng-uo-Gurprads [ jo uolpq /He¢ “sous opes ‘sSunsoy Jemisiug 10§
30§ PoILNOnOE SIUSAS pure sSUNSSY [PABD SOPIUL SSAUISTI 107 [PARI




Buioiy w0y Aeme '
15 s80eyd 0] oy

se gon wIsHi e HTHE) UG IO SUOEDOLILIODIR
: T ; JYBIUIAAG SWOY WOy Aeme diuj € U0
12201 o 1mansd 9 Bclatio se pauyap st ,di-uossad, v,

13 03 STousiA nwonad ¢-g 4q pesearour

“:3G-01 Pasu ppnos uonesusdwos aseq
rorspadopdurs ue ‘parys 2ARUSOUS Jo
mﬁuﬁuﬂuﬁﬁ.uﬁ SAIOE 01 uuvao uf 18
25 PIASATIS SPATINOAXT "SOTUIOUEYY
‘2prog@yor-Eurpodve ‘parsaaur 1¢ L1sas
140§ 5 JO SS90XD Uy SUXmaI pPIA swreid
.mh_m,..mﬁuuuuﬁ 1812 Supess saapmoaxe
.. YL “UCHEADOUT JO SUTIUT € S JO 30URW

R

wusorad p/ ore -g;

-3opad 30 stseq 3 w0 Iy popreme
. St joker] sourewzroprod pue UOpIRjsTIES
qof *spesow sadopdiws wo wedun ey
Ny ‘,w.uimmw.w SPIEIIO T3 [OARD) SSIUIST] JO
... wsmBos & ore sureaBord paen sapusouj

: - [ONBAHSERSID, Yo S *(FeqepIs PARL] sSoUISTE
Jieuoneusojujuo ioday *S°11 O IO Y, 395) Aanms sorerouooy

“PIOFROI600T © 03 Sutprose agoid
UL(8°CE PUE SNUAAIT (eI WAL HY
‘05714 Yirjeer sarnediisos (parn SsoupTq
o parsont Tefjop Aissd 104 suryqosd

. .uﬂﬁmbﬂ.vﬁom ‘m.mum. pue ssopmzeddo.
1eary sSumaout 908j-01-008] ‘SISSIUISNY’
JRyssaoons jo yoauodnros 2100 ¢ ST PARI]

(3607) 10 £(94G7)

Turams §(94/7) e} (%8¢} Funds
|ISINDD0 AJSIT] ISOUT [2ARI2 SSOUSN TSYH =
10 9401 IRARERI/SPURLY JO AHOY]
TI94)1 H294/[310W/10Y U1 94506
'SIoPARN 1YSMErA0 Jo 2010y0 BmBpot
sydu gz :wonemp du aBemsay u

dmn 4ep st 9657

S1yBIu S10T 10 WO ST AR SSIUISTG
12 30 949/ :dim Aep/Ae1s WGIEIAQ m
{120 [23UDI 2 Posn SI0PART

SSIUISTIq] JO 948 T8 s1rodat SpLT)
3P0 9481 S 4q 9% 1€ Dpqowone
£q 941¢ soonmtedsuen 30 poy a
3YEIS JO INO [3ATH 94TH

2OUIPISSL JO HIEIS IO UYL Paen:
98¢ :3d1x 2181S-JO-IN0/ATEIS-UY B
UAIPIYPR i sanpe 96C

SHNpE AN 94CT IIAPABR-OJOS 9678 .
:rred paen pjogestoy jo wonisodwory w
sdoad ¢ p

:A11ed PPARD plogastioy Jo s sFEIAy
:600T UF SIS[ATII SSOUTSD

omsswiop g} vo sBmpey Loams Simoro
s suodor foans ey, SPARIT SNT:




w01ad ¢z dn ‘apeoop 1sed S 1240 PAED
punoqur u1 3ods B 1y31q € 919m SIS[AED
UBSES[A] PUE We[PEUET) WO SHSIA

{uonru 2°¢T)

G007 U1 JoABT [BUOTBLISIUT JoO Ausosd 1y
oAen pUnogU] Jo sxmos 1sa8re) puodas
311 9T COIXSJA] WO SIONSIA "GO07 US
*G’(] 910 03 [PARD JEUOHELIAY [[E JO
{sxonsiA vorypur (g 1) ¥usniad ¢¢ 105
SunUNOSDE ‘SA1EIg PIYILLY S 03 [PAED
JOJ 153TETI 300M0S | "ON] I 51 BPEUE])
S4BjanRl 02X epeUeD

*SISRIBLY SEISIPA0 UIOY S13j24EN ney-Fuoy
PUE ([pART3 pUnOqUE jo stoyersted 1salre;
OM3 D) COTKIIN PUR EPEUED) WO 350y

:sdno18 omy onyy payuswas Apuanboy
are sasodind ssownsnq pue amsya) 1o0j Sm

-2[SIA SIOPIOG *§"() SPIINO WO SIAPARY]

"£10¢ yEnory read

jusnbesgns 1oEa r pue (9467 A1) 0102
ur paadxs st YIM0ID) 'SI3[PARN! PUNOGUE
Supey ssmpaoosd Anus g i saduspeyo
PuE A01o1009 PHIOM PIIGROD E JO S10aps
SSIDAPE 03 PRINGLINE I8 SYUIPR(Y Teak

pajaafosd ()
SHUWICLOIL PISYXD
SBLSNPUT LUSLINGL PUS JSARY JO SOIJG-B253UI00D J0 JUBeda 'S i8anos

GO 00T

- BCOT £L0D0T 00T SO0T ¢O0€ £00T 200T

ol

(74

OF

o5

usBUCE 40 JyYBI BUO JO] TY) YT 01 SIOUSIA BULBISUAE SSLIIUNGSD 18 SONJILI SISISARS JEUORBUIBIS
OO PUE EREURS JUS0XG SOLUNDD (B WOY SICYSIA BRG] [BJ0] SRaSIaA0 |

SOLISNPU WSLING) PUE J8ARY, JO BOLO-80.BLUILIOT JO JUBUEIRdaq 51} 80408

9ze

BRIOH UINOS

snoysosd i wrof) dusaved ¢ umop
SISPAEN [EUONRUINLE TONILE 656 Aq
PRISIA SEM. SOTEIS PAUL} S ‘GO0 U

..Em:tw..,u

FLITWO]) JO
wunreda(y gy 572 03 Surproooe aprn

ut ipmorB ; nowa.&ﬁuuou PIZISINO UE

EUI 03 SIMUTTOD PUE (0dX 10195
SIIAIDS JO 4CT PUT) | s0dxs *§'() [[8 3O
B¢ §ouu« 216 “rouons NS
D uﬂmu ..mO uhomunv JOJ0DS SaMAKSS

wopbun] pajun

epeue]

uwﬂm.mwm 1 51 WsEne: M.uﬂd Jaaen) DUy,

A.O..OQN..\GOONV "S'N 943 03 [3ARY], jeUOLBUIBIU] 10} SIBMIRK ubLo doy

0%

SEBSIOAD l e300

(S|RALLIY JO SUOHLAD
'$'™N JHL O1 STVYARIIY TVNOILYNYILNI

siA forp uaym oz aBesae uo
‘S|PART TERUL TG SIS[RATT] DJISOLIOP e
210w puads [[RISA0 *§7[] 343 03 STONSIA

JAnunos mo 01

J[qenfeA of Sf [2AEN pUnoquUi {yM 537008
~13pun ‘§[Y SO UskA uﬂmo& U SIS
18 [apood 1mepunge o1 qis paydnoo
wedwy swwrouooe sy, AR, "$[1 0
seoygo Supesedo yory> pue yusprsard so1a
SATINITXS “CUILIUIOY ORI SA®S .,.mmw
tﬁﬂu&w .muuu.wHUuAuP.wuu ino jo uﬂuUuum ¢l




00073 30
ss30x3 w1 Furpueds yum siySu g1 ueqg

arour 3381248 UQ “SIA[PABI] IDURO UBYL
§211G PaItul} ST IsIA 4911 USYs I10u
puads pue 8uo] Luis sto1stA $EISIIA0)

“mo1s1 urdo 2apoadsas € Jo IpISIMO [PARTY
reuonEwIu 5 1 Suiesme Srey-Fuoy,

SE 03 PAlIajel OSTE ST AR SEISIOAQ)

'$93E1g PANU() 2 UF s1da0aT IajARTy
[euonEwIaIL] 2101 Jo susaed g 1of
pRsunoae 154 60OT UI ST AP 02 (%EY)

S[EATIIE [BUOHIRUIINUL [{¢ JO J[BY UEtn 559]
pasuasardar uardos JoARD SEISIIAC SYL

Siafaell SPISISAQ

{'sorej 1o8uvssed puonewaiuy
Surpnpus 10u) sdin *§ ) TP Uo 06/¢
aneqe jo Surpuads s8emae pomquon e
PEY SOMIUTO OM 55T} WOIJ SIOIFIA

‘SIOMISIA UEIIWY
YAION] 210U UCTIREE §'¢ 30 Q00T TWox}

STLISNPU] WISLINGL PUS [BARH JO 80

-ADJOUILGTS JO JUBWILIRTS(] 'ST] UORBIDOSSY [BARIL "S¥) SB2NCS

J{spuesnoy ;) juswAoduig pajeisuan-1earl]

SBLASOPU] WSLINGY PUE [BABY] JO SOII0-80BUNLDD JO JUBUINIENaq ST} UORBIDOSSY [8ARY §') 193N0S

sauey ssfusssed jpuogeuisiul BUIDNDUL JON ,

AWouod3 "7 uo eAeLY JO Joediuy




a1 Buppuedxs “wreidol] JaATEM BSIA ST
“2ATBRATU] 0dX [EUONEN B Zurmord pue Sunyoddns ‘ssavozd eomenss

10§ [[?0 ST 1 TUIRGE WRPISAAT Aq part> sia a1 Supues se gohs ‘sdass O
bﬂoﬂ&.,«.ﬂ s1zodxs paen Supsearouy S1apARN PpIOM 10}
.uuuonnnou mo uaugmuﬂ 5[ o1 uonpraduwios S5UUL 10 308] 21 U _PRY

00 ncomm&, 0°zze Rupdeyd a1 yoasy, prre ‘soporjod Ainmoos

ocﬂ T rserEg PUE £TIU3 “§7[) TEDIUNTIWOD 121339

iy @ uom spen’ ﬁzﬁ 0 souEpEq ‘proIqe Ty sowerd o1 ~ pliom 3

?Ewo 2 Bunesn ProIqe [paen Lm ut A1unod 1Pyio AUE weip stots — real v
o mﬁ%ﬁuu '$04q; Eumm Junowrs s worprur ggg 03 dn pusds o3 pazpoyane
SPa3Dza SIOPART euonEuIAL Aq S001AISS ST e (19Y UOROUI0I] PATIL, 33)

pue spnpoxd pasn uo 321 10ads Auopy werdord wopouroxd [savn [ETOREU MU €
o Surystiqeisa ae] ® paudis BUIRG) MUSPIssrY

‘0107 YoTRA] U] SSUL[DIP ISIT I8IAT O3
sdoas Bunyes s; yuswisacd ferapay ogy,

Awrotoss wnonww.umu 1330 sermygpuadico
I3 POE SIS $N) Eo.m (suonoenie
o1 susua pure Supurp Surddogs ‘sreo feauar .
‘5435 PI0T ‘SREH X ¢y o Sig8ty TETWIONOSY PIORK() YA
“57) SIMATIS %u«.mmovwwmwumﬂu.wu>ﬁu uopounfuos uy PARIY, "N Aq rodat e
aseymd peosqe wox .Euﬁ»ﬁ.uf s10d¥s 01 Sutprozoe SIBIOM. "S') 0007 1Y X0f
ue ﬂﬂw?mmou safsomumoo opoyo  Sqof pausmasns Jo paonposd pue wouox

sauaprsa1.4q. wﬁvdumm Josusidror sga st UBRRIIY 33 03 UOTIQ GOS$ [PUORIPPY

*$'[) 213 osME03q ‘prOIqE .Eom SISJPAEN) UE PIINGIIIICD JABY PIROM OYsM STBALITE

..mwwuomgs sE 31 _unnuuuﬂdnu pmosm 3J0UI WO g9 PIZIJEA! 34TY PNOd

Aetewd se .mn..éns un”. 1110dxs ue uopey ¢ ‘opesep sed St 1340 2aEn

qlo1Aed pue s)dE8: Xe1 s% WSEmoy pue porzn JeuonemIsTy mey-3uof ‘Sprapprom vl mors sip
nmumkw:wmzww\,mb pue Bupuads oA Buraas aaamopy 1rodey ssotarss 1so8ey s soed ade Aduns *g°y 1 pey
uchumEmuc_ pUe 213580100 WO 21ep smd 5 A13UN0D S ST UONEISIA FEHORBUISIU] -000Z 1T vEIR

SPIHSIP feuoissaIBUOD SEY Jfe Ag pue ape.] joAely; Jo adueieq 1om3] GOHR 77 FUIHODaM SIGISTA
ﬂﬂw, G UMOP UBYOUC SI2I0M UBDLISUIY R s2a81040 3507 AJETISE "1 A1 000T
40J5312010 [9AR) STO] JO JoGUINU ‘G pan .uﬂ.ﬁ,ﬁoﬁo&ua ut vep G007 W sdim mey-Suof yoor
Ylpuly o} Buo'1aAeL JOIOMOT MMM . SIS[PAEN [RUORELIZIN] JI0TE TOIK oF
0105 A ALIOUODS ST AU U0 [BARL JO S, “foAen [eqopd SuiBms jo oony o
uumnE 5 4O MBIAIBAC Ue 1oy -BubooT 11 sa530] Patagns seiy AUIOUODS [9AEIL
‘ 1540 19ARL JOIBMOd UEIIAURY S 30 1020 Ses AN SYY,




ot

rOL0Y efseiqan
TEI0T ST M 0 jenbs - e

JOU 5§ 261 ‘UOIBUISEAN PUE SBIEIS 05 B JO WINS 3] ‘BIJaBY SBIE)S 0F paredole Jou Bupusds : X : .

UBDIXBL DUE UBIDBURD JOU SSLICILLIBE ') DY U D.PSUQ&D.W sualanely \Wmoamckmutm QU W%@c.k@u s m4mwM.Nw LINOSSIA
By 07 pred solef BHUSSSOU JEUORBUIBIU! BENIOUL JOU SHCD SURUATS SIaIaALs] jEUsLBUISIU] J2I0N « _
00 BU : Sy —
S'958'0L 3058 UL
By cmmEu_Z
8PEpL 02 UISUOOSIA TSSb'St snasnyoessel
bawe qi P EAA YA puejAiep
1268 ) 598z aumel
YU £TP3E . BUgsInoT
sasz V697 RS
SI5501 IOL e LEE 912ss sesuey
TELT'8 1518 6ZIr'sl ¥/8'08 6'9/5'9 emo
TY8ET a4 I esoge. T aieesE v'TTT'6 SN euelpy
gzoz g9z | 6068. . 00087 oPILOg siouly
L9881 61zl . SLSIT 1 O19S0L . O'86Y'S: ST ouep
resz e LBlE gpegl g QO st wemey
" 00s0% gpiz TTewels | 99881z Elbioeg
TEBOL v'i8 £ESLL L£v01'8 epuod
re gL .} ZveLl | . 805Z9: “BIQINI0D 30 3MISI
8775 ggol 0'98S'E gsesol _ “aremMEBg
gsps | vST. . evpE | pSeeL. sB8sL . | ~Lwe R A 3 _IN3M3BUUCD
859LC  ogel 98SEY | ewpl 08957 . 5019 F895pL " opeioen
_BTZOOL | OsZy | 90TVEL | 2000%S: ON OEVeyl . gess | ..0EesT 0Z9gs. | . enuoyED)
§vol 615 roeLL £910'9 OB MO vE5L . 8160 oelLs SEsueNIY
zszs's .l ogoz . | ssies K242 CIUNE T .....Smﬂmﬁ?wzh. POLEE - . o TOGL o 40 Sl0T $'TEO'SL ‘ . BUOZLY
g'sig vy 105 6'695°S Efﬂemx;@z Iops AT gsiz ersety
9ZLTY 2 T e - ‘ ——" T A

sn mcu B [PARLL {eUGRUIRIU] PUR DIISBWO( AQ paleiausn Joedul| au3 Buipniouy)-
) {(8002) SFHWONOCDI3 mh«c.m NO T1HAVYL 40 LOVdWN! LOTHIa




i

"HOIpq &' 69/ Suppest ‘g0z pUE onsowo(] *(S1.g) Sonspelg voneuod

wosy ya2013d ¢°¢ jjoy osfe “pan jeuoney -SUBIY JO TEAING S1 03 wﬁvuauuw. (57089
~I33U1 PUE SSIWOP Y20q FNPIPUT ‘G007 $00Z® PUE):g00Z Wox wsand.g ¢
ur (S} sepur rafusssed anuoAds f01, uMOp 6007 1T uo.wmﬁ 6oz /0rpaddorp

Apanoodsor yumnad 1rig  SPUIE gy uo (Suewaneldu :08uassed

pue 1usorad 308 e stomE) peO] Snsutop anusA3x “377) staduassed pampIs jo

PUE woss apa ‘(saprar 1608 Sjqepess 3quIng 341, ‘uopepossy uodswely Iy

[B101 01 PI[PABI) SO 128unssed anmoao: ‘JeucnEWISIGY 22 01 BUTPIOSE (36$°¢-)

{7301 JO OIEI OYY) SIO1EY ﬁ.w.ou. uvwnummw.m puewop n3usssed ug [fE] 1943-1570M :

y8rq-paooex paypest bum_.au vm...m..:w TP pa1apyns SPUTRTE [eqof8 ‘00T UL o ,..mGON 1500 udou.._om 8
an Apedes. pampayds: -Euu : 51500 s soo1d 3o JuruSpe umop &oom‘n« u&mﬁ Cp7g 18 poremnse
Teod snojaord Ao uruey: mamw w gy 1uaq pue pedeo jo wowsSeuem e STED [rODI THOY SRUAANY “GOOT VY
124 s18uossed ar0w .n—uyaw:&m E3 IR knsnpuy 4q papre ore siuswrsAorder IPIAUOIIEN SUONIEO0] T80 [EIUaT 3009
soued "g"[) Y ST RIS LD S LG opmy “o1S89031 30 100 sM033 piom R SI0UT 1B ID[AIIS U SI2M STED [EIUDT
Aatoness gy o 213 s Yeymowos Jumses st ~ soduopreypy WO 9°1 AT su10dax smap] rsuay oy
u} punoreum1-e Sunosger ey oue] 9 6l Lmnoes 3yBiy pue ‘sesusdxe wyio pue “sIopPAEn 30§ 3j01 A3 ¢ Led spavar se0y
Apasofs 100001 .n.vu&.mno. “7ea4 Ye1°J0 JyBY I5TG soopd pony 30f Sunemony ‘pueIsp parn “pucdaq pue p1og wi palusieys
gy 105 Ajdregs paurpap Syelr, Lppapoadse: e 1y sUORONPAY [2qof3 03 asuodsor e 2q 031 snupues fem sdpn Suranp os
uduunum §9 pue: uuuo.am s .3 PpouIpPap ANIIE[OA SWANX3 SANSHpUT SUTPITE YT, ao11d prea51 dujosed sperd-remnBar

W@::.:( a8er0aE 9TA-UT-ISESIOUT UE 03 :H)NYINT0S

E.vuuuomﬁbuw.muu&m%o“uvﬁu Buwsryg

. unawsﬂ 15 Ayiif oun{
 Stnmisso muum% QA ‘ot sod paen

Jo sopm uorpq SmBesanz ‘9007

1240 SOOZ-PILT UT ATOINN 2anysed o
213 — vonensiupupy LemyBiry rropey

sip Aq pamsea oygen AemyBiyg [edoj-uou
jonsew ® — w.uﬁﬁ SPHPA ﬂmmuUuhd dwmﬁ.m

*ssa Suranp pue sussned paen Sudipows
£q syead 109031 Jo seond ny wylng o1
papuodsar axey s¥djAED ‘(EILISTOY S[RARI],
SNLT 02 Sumproooe ‘gu6/) PPARD DRSIIOp
1 703 voneyiodsten Jo spow Lrenmid

a1 surewsor aqowroIne £q PAED S[IYM
ajgowony

U1 JE3U 91 U PUBLIAp
jeaen Supemiuns o (eonD WkEWaL 03
Lpox1] s s1ago Teweds pus S[Eap ARy,
*$1500 [9ABX) 1210 puE sunjosed noqe
suraoues Furseatour ing paen 03 Lyige
[BI0URUL} 910 U] 30USPYU0D Juisiy feaaas
SIsa1 ASAINS TUSI3Y ‘SIUOLT XIS IXSU 3
JBA0 SUOTIUSIU] [OART) SSPUISTIY PUE INSR]
TI9T[1 SE [[o4 SE ‘SOPTINIE SIS[PARIE SAITS
-zawr Azans | suozuogiaany Apyarenb moy,
“JoABIY, *S'[Y) Y8 YoIEssal 3o 1uapssad avja
10YU58 *YOOT) PUURIRG “I(] S4B ‘pUBIISD
SATIP JOIARYR] Y3 PUL SISWNSTOD),,

AIIBNPUL HRIBAO BU} O3 S3UBUIBaS Aoy
muEumamEmn AlpRe.g "YBNOL] ‘UOI3RULIO]




‘uorSuryse, PUE SEXA, IO

MRN] “ETIIONfED) Ul su10d Aq pamojjo}
‘(202 "§[] 3O 95/S) suonTrEqE
uorn 1°¢ Aprewsxordde pajpuey
surod seplio]] suoneIequs eqold

Jo 3ueorad gg 103 Stmumodde ‘goaT U -

s310d ‘G [} 18 SASINID HOYT WO PINTEQUIS
s1adusssed vor[im 94°g parewnse Uy

TE0T pue 10T .B.uvgnw,

19p10 50 sATYS MU Q7 JABY SOUT] IPqEUUT
VITD slqe|reae seousiradys pue sdigs jo
Asraarp 3y wepgas sdiys aspy ‘0toz W
paioadxs are SpssaA MIU 7] [BUORTPPE
uy sredusssed goE¢ 03 s1oduossed 101
woxy Apvedes up SurBues ‘60z wi
PRINPOnUT 52 SANGS A0U WONITNO]

"noliq 7'91¢ Aprewrordde

Jo saem poreys oym aprmuopen sidosd
G1.£°£6¢ 305 yusurdopdus sayens Lnsnpur
a1 JO 101998 SIYY, ' /00T 5240 2uansad 7 dn

‘800T Ut UOT[q £0°GT$ P sisBuassed

1A pure s ST Aq $20TATIS pUB
spoaduo Bmpwds Yo @9 wﬁﬁoouﬂ

. "€00T dus
_ Sugqnop puE :HFEm UEOHIWY YHON
atpi uf asordinop Sumssgo Yponewrep
- poseanur sy sfusssed feuonEIsiy
jo-saqamu syt A[evonrusiur paomos
1ua01ad C'E7 qua ‘BpeUE]) pUe gy

5 Jo syuRpisas oxe s1efiusssed asmo

3o (9$°9/) s1arrenb-somys wey: S10]4
‘shep 77/ Jo a5 3o qfus) sfesase ue
1 ‘6007z Ut usozad $pQ T Jo Huednooo
a3eIoAT R 1R pofjes U IAQUIBU-YTTD
30 3995 3L “(%%'9 dn) 9107 Ut [res [pam
uonpu ¢51 pareford v -gppz vy woy
-pur 1°¢1 woyy dn ‘sdigs quism-yTID
uo pasmss sjdoad wormu ¢ 1 6002

*SIUAT SSIID 15quEsu ¢7 suasardar

PIGA (YTTD) UOHEDOSTY [FUOREUISIU]
seur] asm) 9 o3 Furprosve Busmp
3o onfea paataniad ot st saweutropred

sapmsod s jo sy sy eopjdiasre
1 02 SESRA Mousasissazdurr Suippe pue
600z moyBnoryp Lpede g ve Jures
aueysisas wopssaoa pareadde smonesea
asmio ‘soBunpperp-apmdnsnp sp sardsacy
Sau ASINGD

*$INOT YROUY SR 10 TEIMD 01
stustusaoxdut 110ddns yeq s109fo01d sreas
1o are syuread o papreMe YOIl 2§ AU JO
oNq 3¢ Aprennxorddy Arpysuaq
JUEOGTUSIs © ST YIOMIDU INOT [EUOnLY
senury w#p pue e pfosssed A vy
IUQUIISIALT [RISPRJ JLI0ISTY UB PIOLMOuUE
BUrRG() WIPIIG 0107 Arenuef u]

(1D 0, aapg-erqdjepenyy
“Smqsnepy) a9a19g JopraroD) sucisdyy
IR PUB (WINGIY-OJUIMIEIOES-DURENE()
~350[ weg) 201AIag JOpIIeyy pondeny
Sy sor1-0Se(y ues)

15O SO 360 JO

Hpeq ‘sz0pUIOl IYI0

Euu_uoB 0008t
09T, ‘$30NOI JO

SUTET} YEIIUrY g0 UBYl 2500 0 uvﬁ. s1a8
-uassed QoQs/ weys atows Jo SBeroae uy

“(4x0as7 s Avredarod o
ur 1634 159¢-puodas ) 00T A1 W Uoy|
HW LT O3 T00T Ad W UORe 2117 wog
‘dryszoprs Suts jo puan wrros-Buoy ¢ usss
SEt] PU® UORISUEN ST JO ATergausq o
u9aq seyq Forerado [rer 1fusssed Lprsur
SHOMEY 3t “Yeniury oousssieual e Supus
-padxa st parn el Sumaup pue Sudg o
$IATFETEIOIE J@GS: OF SNUNIUCY SIJ3ART) Sy
suieay

8007 1240 3u313d €'¢ UMOP. 6007
ulsoutjIre fodusssed pompoyos g n4q:
SWT [y PaLOdineD s¥am SIRIOM TEOLITIY
000°98¢ Aprewrxordde 1eq suodor g1
"EOHAUNY SPABIL, SNLTL

01 Juproooe {(gog wouy AewnSrenr
umop} G00Z Ut S Doﬁ urs




(0107 Arenue[ jo se)
STO0I UOI[JRY g% WEy) 2101

Sumsnoy g oqk ut ssnyadord
Py I8T°I¢ v e mtodar 1 g

*1107 ut paredpiue sy
Yunoxd 30M0[S 77°¢6$ 03 Jua0nad ¢
Suiddoip "y gasyg Jim st (SH G638 01)

wuadtad £7 55Ee150P M TV "(%3'SS
01} 3uszad 1] ssearsur o2 pavafond
s1 Aouednongy Ayddns uy ausonsd 77

pue puewep ur pawadys udrad [y Jo
SSSERI2U] YA ‘B0 F0F 3usmaaosduy
mySurmesur Bupsots ore staqem]

VAT 10 Yy Youednado

uy sasessou] pue-read panodas sayrew

¢z doa tp Jo suou ‘pasop GOOZ Iy
1£'€S¢ BuiBeroar ‘94/°01 umog

(Y JAg) WOOY IGEEAY 1] SNUIATY =
(00T =ouss 3s3m0] 3173) 15°/6$ 3% ‘%8'8

wo(] {gay) awy Lrecy sfenay w

95 1°¢¢ 18 yead oy Jupsop
‘098 umo( MouednooD) =

048°G UMO(] pUBIN(] =
9%z ¢ dn Addng =

{8007 040}
s107e0IpI aowrennoiad 10y £33 U sIMsaI

Fumoqoy s surodar Y 1§ ‘6007 109

-20e]daaxrew 2P U LI0UDAUL MOU PIppE
suyjedid 9t s[rga pajquma saver pue
PUEIISP 5B Y 1§ 30 3uapisad ‘ouuewo
saep Aq Lnsnpur (o1 wspow Ap

T} 1SI0M ST, PRIFED ‘GOOT U SAUIIap
dregs paogy Ansnput SuiSpoy “g7) 941
S}OIOH

"010¢ 4q uoypur &g
Ajreau 03 as3z 03 paxvoford 8 gy oy Uy
spioyasnoy Surumo-Ay Jo saqumu syj,

"sonuaure eds (eoy pue yjof

m 5130831 AW Aromy o soqumu Sapmord
© 01 sapanoe oo pue Sunyer Burygsy
“Buryry soj remdod seaTE EUONEIINAI
100pIn0 WIOY *S]qefrea ore spumoiidores
pouso faaeaszd.pue siqnd 0009} wEIp
0P AN NDYL IS 01 SampoE jO
33uEs © wolJ 109[es ABUI SI9RARD AN

*sppotw snotaard weq
TUSILA-3NY PUre SAEULPOISE 10U

pue ‘sny3y Soemms 23w svepdionre
0RO ST S[qepeat snpoxd Ay
“SIOHGIX? PUE SISTERP WO SIFPO 935 01
133e3 are s1addoys ye1p HonENIpYI e Sre

GOOT U SPIATORET SMOUS [TEI51 AY 18
souzpusne Sons Jo YAy Aq suroday

VIAY 4q TIEp nesmy snsuay) Jo sisATeqe
£007 & 01 Surproooe ‘uoNiq ¢H§ Lpaew
-xoxdde jo saBem poreys ofm steoLISTIY
uonq 1217enb ® ger atowr popenbs Jusw
-fojdwa Ansnput A¥ TR301, "WOHIG 6§
JO S53DX3 U SINUIART [ENUTE PRUTGUIOD
W G S U1 SISSAUISNY PRIERI-AY
000" WEL SI0W 3I5M 31T 600T U]

6007 10 ur szuswdrygs i 3urod smoj

e Supyea) 1oy sopes Ay ynoqe ustwndo
0w 310d21 SISES(CT "600Z TF Q0L CHL
woly dn ‘pUN OGCTT 0 G1OT UL U
-1ad ¢ mord o1 paroadxs ore ssuswdiys AN

"(VIAY) vonemossy Ansnpuy apryep
uopesay Y1 01 urproose usurdss
Ansnpuy snp 305 L2007 01 dunured
st Supmsemnuewr Ay uy susuriojdurs

pascdury pue ssustrdrys oMy Rursry

SOIDIYOA UOPIRDIDDY




‘Gmddoys pue Sumurp “soninoe uo
suads 3:;%5&8 din sBexae spEaen
3O Jpey In0qe A azodsr syxor Jurprosse
&%ﬂﬁﬂ« doﬁﬁ o Nma e parewnsy
st s1opAR 98enaY Jofpue: qﬁaq:o Aq
Surpuads: fenouy Teak sed atp ur sdmn
SIMS[R] TS JO.IUQ ITEI I UO PALOT
umsuon pue —ﬁaﬁu ur vuu«aanumm
SI2[3ABI) DINSIO] °G'() UOHIIW £§TT
Aprewrxordde jo {958/ 10y gTur @
OQE JEYI PUNOJ [IIUNCT) ,m.dﬁﬁﬁ.wﬁ
wspney, ISEMH pue eIy "§)
ST 10J [RrERsYY BEpUe 4q-wsmos
a8y pue jeanynd vo Apris GoOT V

AprgSis UMOPp 10 IB] [[E 1M smoYs
ABMpeoIg JO PUE GO, PUE $00Z SUMasTN

“syjred SUISY1 ofITM ‘S9SETOUT INO PIIW
-UFeY [JE SWINSSTI J0USOS pue suapaed
[eoruer0q ‘Syred Inem YR SIEDIPUT JotpaNy
Ansnpur 3y mnoySnonp suodor poystqn ]
uswresug purey

puatpsiaH 4q wodat oz ® o3 durproooe

suoned asiALRsp

auaorad ¢ dn gooz pepus Ansnpur
chﬂuﬁﬁa 3 “[EISA0 TEI ST AFPUINSD
153q tp ySnow ‘suonezweSio pue
sasszursng Jo dnoad asmatp pue prorg
B IONS JINSEILT O3 JMHPIP ST I SO
Suoure sworsmaxs FupssiySis pue

SUSHIIIENAIUG pUE [EIpo ‘stnuenbe

pue soozppred ‘sumssnu S8 JnoISIY
nﬁ.&m Jway se yons sapofsnes sussadar
suomrdss snonoene, Buiduer-opm oyg,
UOHRRIDSY /JUBWILIRIIOIUT /S1IY

"6007 P 8007 Wy
‘paduerunSso1Elg PRI U3 TY SUOREN0]
IWETNEISST ((GHE PIEURSS Ue 93¢ 3554,

"UONBIIOSSY JURINEISTY] FEUONEN]
s o2 Jurproose ‘SaAl] 39 Ul surod suwros
18 ATISNPUY JUBINEISH SY3I UT PIYIOM ABY
SNP® [[e 3O [P B3N 0107 Uf Ansnpur
ST Ut Sqof PjoY [ — soropIom ")
31 Jo 3ud1ad G — SISNTOM UOKIE /7]
parford v sxvdojdws romv9s-mreand
soiiE] mnwoﬁm«a 31 Jo 5U0 Ansnput

. 00} 54 j1im 21doad LONIU OS]
eyl 2J0WQLOE Ul B3uUsWY Ul Aep jed1dA e up

ugﬂﬁu ot BupjEns ‘SAISUSITT JOGE]
A sre sooed wg_u maamgsﬁ -

- gﬁﬁ Ssumﬁoom ﬂuaw pue.ade)
i Ywrowoos Gu ey atyijo aids uy
m:_cmm /33IAIDSPOOY

i eatity vhmﬂ—wuﬂuﬂ 14 ﬂ@ﬁ.&b mﬂﬁommoﬂﬂo&
'$"11303u053d 9 Q007 PUS ek 1y

dm d 0/8°1$
St Iousa Jad- waﬁnumu sBeaay -seore

- J0sor sreqsonrn ur.dm ved sigSie £ e
- o10ur-fe1s apdoad §°¢ yo hared 3Beraae wy

“UONRq S7$
moge 3o safem PorEqs OYM s1II0N. (/007

< U1} 000009 Apeeu 30§ Judwdordme [e10n

paread yuowos STy, ((3um{oa ‘§ry [
3O 045P) S1I0831 10U 10 §OT O swoy

| Auﬁum« g‘vﬁ ﬁq:o&..ﬁaom ey

- -Jopije) “eprojd 1171 'Z81 Surjeioramum

TIMR00Z, U1 s1eas [ U1 wopexado w

o E.&.?.ﬂuoﬂu oreysawn - 6Z9° I partodsry

ot peacidde anpord avoonsd 9@ pue
8007 ul-e¥es douednioo 310897 Jueo1sd 7g
C we Autpmmwm..ﬁgwu%&ﬁmmméa
1 £ofe-01 INUTIN0D SISUMO STETSIWE],
"800 UT'WONNG:A'6$ PAYOLT (SSES B JO
Lnofewr 1) sionpord sreysoag [euop
-IPed} JO S3[ES ‘TONEPUTIOY [EUOREUISIU]
VAV 2y 4q papiacid exep 01 Suprosay

‘apesap 15ed 91 1940 Jw01ed T Jo orer
pezieruuE ue 3 Buspnpur Aoty read-gf
53 anoyInonp yusord sanmsod umoys

§EY 31 *GOOZ UX IEY SEA — P[OS SJEATOIUL JO
Hﬂn—ﬂaﬁ PUE JUIMOA s3]es hﬁoﬁﬂuﬂ sun
Jsuosat o saquiny q pamsesw Aeoidh
— yaaord syuaudas sip Ay pouad
OGP S yBnorys £ouvmiser umoys osfe
e (VYV} vonepossy yusdopaascy
110%0] WESLRUIY 24 Aq paauvsorda
#4STIPUT 2TBYSIWUR. VOTIEIPA DT
SOIRYSBUILL UCIIEIRA




Gl

anunuos sepraswe Surwed-uou sizosor se
Buured wep s10uw padofus s103551a 959y,
YO S J0] IR (] 7933d pue 'ouf ‘suon
=ESMUMNUEHOTY JA Aq PRIOnpuod 434I0s
[PUONET B-03-FUIpIoase ‘g7 UT S0UISED
ersewwon passia wonemdod ynpe <y
21130 (94,87) 1a3Enb-auo wEIR sI0py

‘sroqudu welpul-uou

I3} PUE SURIPU] UONBAIISII (O CET O
suswdopdms Arearad Suipraoid ‘ooz
O 707 S0 anuA01 53018 poreisuad
Burmred wepuy paaiodar vopRROSY
Sururecy TEIPUT [EEOMEN] SY, "FOIEIS-§7
vy suopeorSunred usuuroacd pqgin

193 ﬁﬁw munou ,....uﬁu.ﬂ .ﬂﬁo& .ua o

mﬁvﬁmw Mﬂ.ﬂﬁuﬁ “UOTIq: 9p1§ wep
310t Pos sorduade [parIy .mu_unowm TRABIY,

01098 Juaaduere
pue maammﬂm PaBD: ap asprdwroo »uoutu«.
TORBAIISHE: ﬁ.ﬁw uuuﬁowmwhn ﬁgﬂw 1o

.—umuo 10 tauﬂou ..Soﬂmw 2 kum Qwowv u& 30
IN0 SN GIEINEISHT FUTLIp SUY ¥ 3T 03k
syuspuodssr Leaxns Jo (946 /) 1renb-oonp
‘su1s1a oupse 3mip Smangg puedo o1

6007 w1 s gy

susugsqrIss Fupured ferooummon £py
atam sty sizoder yoy oy, uswrbordurs
JO STIIS1 UI.§93IS 34 01 DY INO pumos
ravipuy pue eueisino | ddississiy

43s33{ M3NE-(G00T UH000'LLT VER
oxourye) Summred Aq padojdors sioqrom

JO IqUINT Uy $3781S. [|E SPE] EPRASN

.& mmuﬁdwmumunum
p..uéwua UYL UoIIq '€ 1¢ pouses oym ajdoad
1168z pahopdws pue soxer Surwed joouip
*.JO WIIOJ 31T UT SPTUNUNIOD PUE 533838
"OY:TONIG 56 ¢ § £JESU PAUITIAL SOUSED
= FEIRINIUIGS F 607, B “averado £o1p 21oym

SOMUNUINIOD W $qof pue sanusAnT Xy
+ 30 stoyerousd Juearodur 3q 03 SnunUCED
souses prossunmoo ‘sswn ydno sudsecy

7% WO S STHIOUCS M ST
167 mum.nao.& Suyored verpay Seqm,y

s2m3y 58007

i pareduros smposp sored G E

= 600T U1 BOIIq $L°0¢$ 03 119F (soutsed
SPISHIOP PUE JEOGIIALT “POSEG-PUE]
[BQINI-UOYU 3]} SOUISED [ERISUINIOD 38
$3TIOAS] SPIANONEY *(YT)Y) TOREROSSY
Sururery weopsury 3q1 o) Smproosy

1234 2A1INIISOD PUOIZS M JOJ SINTRAD
BuyureS sso18.m uﬁﬁunﬁ.«.ou%u_ HOIS8I0D]
31 WO Paljnsai JET)SINSII[PUE:[248IF WO
srowmswod Suoure m.a%uw%ﬂuﬁmﬁga
Suies. ouised

.

" orom syead ¢ ased-atp 1040 urporedpnred’

-2 SuoWE 113 punoy Apms BEpUeAL 3]

[EuonEuIsuy 513 03 Surprosoe “gy
313 Y SUODIORINE JEUORIPEN pUE
spred pmwsstre (O et 2101 I7E
SIPYY "UOISSIISY Y Aq IIpIEY Y oM
yerp opred UOPEUTISOP URL 19133
parey saey syyred euoy8ar swoy-02
-1080]> “paoiId oMo ZTGZ—S00F
nﬁh&hé ﬁn\&gﬁﬂv FUIULI VLT
779015 S120007)ITNOIGIEMOLI] OF
SutpIooIE *UONNIq T1§ TH A0UL IO
Surpuads wanp Supnpord ‘gopz ur
SIOLSIA TOT[IIUE QFE INOQE PoIdeilte
va.u.wnm WA YN unv—u.& oA =
SN 03
Buyprosoe £nunoo o sso1e LIanoe
SAMONOSS U UOY[Iq $1¢ AjTeau pue

“sqof 0po‘rz wep arowr syoddns wansks
| oy, sped St 10§ 3943 Te34 3593MG Ty

U posjren 1ey) oseamur Jusosad §'¢ ¢

6007 Ut (SAN) wWNsAG IR [FUOREN] 3¢
" jo syun 151730 pu syred ppuopey pansia

SISPARI) EUOTIBUIdIUY PUE SURIISUIY

vorpI ¢gz Inoqy :eped puoneN &
ISMBIAIBAD JUBLUSSS 154N

*SIRSNEIG JogE]
30 MERIME 2t 03 UIPIOIIE ‘BGT 1940
“atroord g7 umop Asnpi} vorEsIas
vﬁm WHWUREIIND *§'} 91 17 posojduss
D12 SIIIOM UL 16T ‘6007 O

*(960T) STeATISY PUE (95G7) STnastu -
“(8487) SN0 puE SFUIP[ING ‘SP1s SHOISKY:,

SID[PARI) INSIO] 5D SIMIATOE JO sodhy’




‘(euny) Ul spuelq 1213 3ovrew

03 STONBUNSIP [PARI *§'[] WMofje puE)
*§().91p 03 s1n03 amsr| dnoa pafesped
Jasreur pue sziaedyo o3 ssrwedwons ¢
a1 Szom 03 sopuade [asen ssouTYy
sartrIad GOIA STHSTOISA0S 2531y

PUE "§°[] 3T UIMIBG [T PqURIa]

ut UTpuEISIIPUN) JO WNPUBICWS] B O
Buruls oy s 1s00q Siq 2 vl sem g
31 01 SII[2ARI2 3TN JO Ymoas [eIaa)

yoyrewr SmBrows spyy

woy Ppaen ams] dnoi punogquy aearoey
01 pasoidde are urerfoi . punoquy eury™
VLN o ﬂ?.wﬁ.«ﬁm« s1o3z13do moy

09T UB 0P *$31LIQ PAIIUY). ST O [PALH
amnsay dnosS ssauTyr) S1ENIOEY 03 JATIENTUT

ue ‘arerdol] punoqu] euryy) VN PowIoy
Apou s 03 szorerado YN 103 BUY)

wodf [Rsmord ST sHpsIs YN TOAER
punoqul paisisse-parerado mor VLN

10} ssovreny nEy-Suo] IR0 [[e sjuenno
MOU BUYT) ‘SIOGUIITT wA0 837 Buows
et s170dar VLN ‘PHU pUE puooss ssop

2 are Auemran vﬁﬁq«%am awaoﬂ_...ﬂ E

o g pupos
it e i
"aowey foennany pueduy eurg) (sapro

Uy) 9 [PABI} PUNOqUT30§ sornumon doa o

‘srorezado VI N uomm...".vwaﬂmwm_ﬁam BNROuTy -

0N AR seed Lueduos,
TP\R PTES (%) Jieq Aesu pue sy
PION U SO g0 storerado

Moy I N jo 1sored waass-fmeasg

*600Z UI UOIfjTur Gf TEY: JIOW JO SIfES
esea0 pazodsy srozersdo 1ol N JO
{96/7) 13renb-suo wew asopy “sofexsed
USpUSdIPUL 30 ST 3P OSTE (%6€) 01
u1 § Apresy ‘smos dnoid rago sioerado
03 VN (%18) 01 U § et 97005 [y

*sano1 Junses sum

PUE AR HTIURAPE ‘S1003 A[I0-Uauiom
‘sagdesoed wspmorunoa spnpour sonpord
15319107 [epads 10 ayd1Y Jo seapdurexy ‘s1nol
syped [euonET pue 3101 pawtR-AEpijoy
‘sofiexped pexnamo “sofexped feuoneonps
/Bunures] sspapu; storersdo VI N 49
peaago s1onpoad mos o 3Fuer asvATp SYT,

"gg-¢7 3% synpe Sunod are aweond o1
Suruyensos o pue siwpras are 1wmand 77
I[riym *358qIOISTID TG JO (95$7)
Tarenb-300 Jussander ssomooq Aqegq -oseq

Iawo3sna sForerdo ol N S jo
wuztad ¢f aussardor sromuas “Sersae upy
IS JOIUIS P[0 PUB (9 [EUONIPEL
Y1 01 UORIPPE Ul ‘SIspARn Juapuadapur
pue siopaen 18unod ‘spaen mwoog
3o saqume Fayseasur we jo spoemop
Surdue s 193w oy snpoxdnag
Burdpiszaatp-4q-pouad snonynuit € jo
sa3ua[peyo SY) 39U SATY SIYIBW pUnOquUE
pue spsawop sq3 Suiazos szoreado mor,

“prapprom sotuedurco

mo1-ggy, Smpnpur diysrequsur €

Set] [Iga (VL N) wonepossy moj,
Teuorien; au3 Aq paruasardas auswas v
s13] "soud smIsnur-[f¢ ue 10§ J0zeredo
mo) v4q 2Bexped ® se pios pue paroword
‘Po[quIIsse-pareato st e 3onpord v oy
supuodutos PARD 2I0UF 10 0M3 SuTqUIoD
s1mo3 pue [aari) paeoey :ssoterado may,

‘(%6$¥ 01 poredurod safes 3O 3O 94CK)
0107 UL {2481 STISOUIOD WEYE (248N
TEUONEL 15U 210t [j95 01 1adxs sspusfe
PUE 007 SIS A[[ENUUE 3511 913 UO UG
sary s1usde YISV 4q sefes feuoneussul

"VASV 03 Buipi0a0e *7007 1940 10T

1] sopes3o'areys 38vausosad ur sesearouy
Suons 13foxd [ (949+) s28mped mos
PUE (9681 +) SIS (96T +) S0y “asen
~=uooup-pored swes o Supnp (9407-)
QFEIIIP-[IA SITBS [EIUST TED PUE Q0T O3
+paredwos 1oz uy 1ua0ned 67 dorp [um
Sapes JUTTE jo oreys s¥eusorad sferaae
3t yep wipasd sepuady s 01 son
-upuos osfe sapuaBe 107 xyur sopes oYy,

“ppout paseq-swoy

s Bundope are sspusffe parusnio-frerer
Apsow e Fumss88ns ‘suoneso] ;oo
ueys doIp 193s2] ¢ woas oAy suoneso]
[Tesax “eraa() sSurars epULLY 10§ 11
Sunrapisuoo Jo0 [epour peseq-swoy € o1
Suraow 1amps sopuade pazs-prur o1 fews
Auwrers punog (5007 qurasoN]) sodmy
SPRY, ssauisng AWy SYISV ‘€007
o1 paredwros 910z vt weonad 71¢
Buysor8 ‘s1ea4 1u2001 U7 pamaooq sey
spusde poseq-awoy jo ofeyusoiad ayy.

O[T §"9¢ I0qE Jo safem
pereys ogw spdoad /14771 Sudorduns
“£00Z) '$*[) U UT Pa1eoo] ks sapusle

ot




aummmaﬂﬂ@ WHAODSI(]

‘Buorieres sn@sgnd feuwe 3o

ZTYB-BO¥-Z0T 10 Jusliiedaq
SUOPED| [N 4] I0BJUOD

“0f$ 104 2{QEIIEAR §] JRWIOS ACQd V

(yoea/05'9%) 059% s31doD 001
(uama/L) 258 saytion 57
(yoea/0s'L) /5% sa1dod 05
(yoeasas) 0OCS sadon 57

(154 tAdoo a)Bug

BINOS [RUIBLIO 3ty O] Pa3DaP 8g PINoYs
JHodad sil 40) |3ARL TS ©) paliddns
IRE ¢ DSR4 SUOLSAND pue saajaswsy)
10 Jjeysq uo eads SaoINos YBADMOY
IAIISNPU; S O SSRUPSIDULIODIBTY] pUE
Uipeaig 8yl a3Rasn|) o3 Lodad siyy ut
pepn|ou| OSIe Bl $BIRIS PaUNn ayl Ul
WISEN0) pUR [DARI} O] POIEIBI S80IN0s

Jo AIBLIRA B WO BIRE 'BqB]IRAR 318

BIBD BIBYUM SO|(R) BLLOS U] PAPNIDU] e
SIBRA JD3R) 10§ S1seDas0y ALIoU0D8 "
2} UC ALSNDU LUSLINGY PUR [BAR) 9Y3

10 3oedu ay; SulRep UOHRWLION

pug uopeliody) Juswbas Aisnpug
‘spuad} |eqo|B 'SUMICA [PARIT SAPNIDU;
1843 ASnpuUs WISHNOY HUE {SARI] A4; US
uoRLLIoL (BO0T JE8A JIBPUBIRD) BN
PUR BDLCISIY SIUSWIND0P Lodas Sy,

UGIIRID0SSY [IARLL "SM 211 Aq

Allzuuaig pausiiand st (¥ 8i-ty 6L NSSD
COLIBUNY 40 SHICAA LUSIING] DUR [oABLL
RORRIDOSSY |SARIL "STY OLOZ © WBUAdOD

BuC|BARI STy MMM

ZEP8-BOY-Z0Z Buoyd

PESE-5000T DQ ‘UoIBUlLSEM

OS5t B3NS ‘MN BNUSAY HIOA MON Q0L
UOHEIDOSSY [BARL] SN

QW BIRASIBE ‘B Uy PBOL
ONILNIEG

LoD UigIcrubLIsSasrmmm
(g1 'y ¢ sabed *Yys} J8A0D) NUD 'd 1IBRUSIK &
IAHAYHOOL0Hd

VA ‘BUpueXely 'g olpns
INSISHA NOLEVDIENd

ISILUCLODT JBIY7 PUR JUSDISSId 83IA
uef] X uagl

Uoiessay Uepisald 80lA JoSS
‘a'yd Yood g suuezng

HOUVYASIY NOLLYIDOSSY TIAVYHL ‘SN

SUOIIEDIINWILIOD ‘JUBpiSald 83A JOIUBS
Aoysoljod suueg

mco_wmuwan&ou Ansnpu) 4oroaig
Aoes Belp D

tHAVLS NOLLY DM ENd

UHOHBIDOSSY {@ARIL 'S

OFD pue Juapisald
Moy 1080Y

LLOZ-0LOC YVOIHIKWY ¥0d SHEHOM WSIHNOL ANV T3AVYL

NOILYIDOSSY

THAVY.L

SN




Pleg gssalthg ueaauny mop
iroriiedieoa (aARa) £/hZ INOA

‘Ansnpuj wsuno| g [8Aed 8yy oy - |
UOINGLIUOD J18Y1 10} UOIIRID0SSY {aAR1| Sf) 8y} al1e[nieiBucd spp

©2010 Arisirican Express Travel Related Services Company, Inc. Al rights reserved.




sBUROAW « AnLAASY UTOW SOUNOI « UCLIRINpE ueay SOUNSAIN « saor vesy sbunsap

i The ¥ . .
{ Economic Significance
of Meetings to the

U.S. Economy
Study Findings At-a-Glance

The Meetings Industry’s Direct Contributions to the U.S, Economy:
1.8M corporate and business meetings, trade shows, conventions, congresses, incentive events
and other meetings take place in the U.S,, resulting in:

$263B in spending

1.7M U.S. jobs

$106B contribution to GDP
$14.3B federal tax revenue
$11.3B state and local tax revenue
$60B in U.S, labor income

Total Economic Qutput of the Meetings Industry including direct spending and multiplier effects
(indirect/suppliers and induced/other attendee spending):

$907B in total U.S. economic activity
6.3M U.S. jobs

$458B contribution to GDP

$648 federal tax revenue

$46B state and local tax revenue
$271B in labor income

Meetings Industry Volume, Lodging and Attendees;

205M attendees participate in the nation’s 1.8M conventions, conferences, congresses,
trade shows and exhibitions, incentive events and corporate/business meetings

Of the 1.8M meetings, 1.3M are classified as corporate or business meetings

85% of meetings are conducted at venues with lodging

The 1.8M meetings generate 250M room nights/overnight stays

Of the 205M attendees, 117M are domestic attendees who travel more than 50

miles or stay overnight, 83M travel less than 50 miles or do not stay overnight and

5M are international travelers

Of the 205M attendees, 162M are delegates, 18M are exhibitors and 25M are

others, including event organizers, staff, press, etc.

Direct Spending Breakdown:

Mean Spending » Meetings Mean Mandshakaes * Meetings Mean Husines:

The meetings industry contributes $263B in direct spending to the U.S. economy
Of the $263B, $151B is meeting planning and production related

Of the $2638, $113B is travel and tourism related

The $113B in travel and tourism spending is 16% of the $708B Travel & Tourism sector
in the U.S.

Delegates, exhibitors and other attendees spend $145B on attendance-related

items, the majority (46%) on registration fees, accommodations {17%]) and food and
beverage (13%). Other industries supported include air transportation (9%], retail

(3%), gasoline (3%), entertainment/recreation (3%), car rental (3%) and urban transit =~
(1%)
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§ The

§ Economic Significance
\ of Meetings to the

U.S. Economy

D ibuti wn;
The meetings industry’s direct contributions to GDP are $106B
Meetings’ $106 billion contribution to the .S, GDP is greater than, for example, aute
manufacturing ($78B), performing arts/spectator sports/museums ($71B) and mformataon
and data processing services ($76B)
» Combined direct, indirect and induced effects of the meeting industry to GDP total $458B

Em Labor Income Breakdown:

s 1.7MU.S. jobs are directly supported by the meetings industry

» $60Bin U.S. labor income is directly generated by the meetingsindustry

Direct employment contributed is more than, for example, broadcasting and
telecommunications (1.3M), truck and rail transportation industries (1.5M) and computer
systems design and related services (1.4M)

Direct employment supports the meetings industry {organizers, venues), as well as
tourism industries such as food and beverage, accommaodation, transportation,
recreation/entertainment, retail, travel services and more

Combined direct, indirect and induced effects of the meeting industry support 6.3M U.S.
jobs

Combined direct, indirect and mduced effects of the meetmgs industry resultin $271B in
1.5, labor income

Federal and State/Local Tax Revenue Br wrn:

» $14.3B in federal tax revenue is directly generate by the meetings industry

» Combined direct, indirect and induced effects of the meetings industry result in $64B in
federal tax revenue

» $11.3Bin state and local tax revenue is directly generated by the meetings industry

e Combined direct, indirect and induced effects of the meetings industry result in $46B in
state and local tax revenue

Mozn Spending * Meetings Mean Hanushakes » Meetings Mean Business
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STATE TOURISM FUNDING: EQUITY, CONSENSUS,
AND ACCOUNTABILITY MODELS

RICH HARRIL1 and BETSY BENDER

University of South Carolina, Department of Hotel, Restaurant,
and Tourism Management, Columbia, SC, USA

This article uses narrative, case study analysis to investigate three major alternative models to state
tourdsm funding that emerged in the 1990s. Although many academics and researchers are familiar
with these models, few know the specifics of how they arose, how they work, and their implica-
tions for the tourism industry. The alternative models reviewed in this article include industry
self-assessment (CalTour), public—private partnership (Visit Florida), tourism-related tax revenues
(Missouri Division of Tourism), and an attempted hybrid model (Rhode Island Tourism Advisory
Council). Based on these models, the article suggests new hybrid models will appear based on the
best characteristics of the initial medels: equity, consensus, and accountability, respectively. Given
the dearth of academic study tourism funding, the article concludes with suggestions for future

research.

Key words: Tourism funding; Tourism organization; Tourism models; State tourism

State Tourism Funding:
Major Alternative Models

Few topics illustrate the gulf that occasionally
exists between academics and practitioners better
than tourism funding. For practitioners, the search
for funding is both challenging and perpetual.
Nearly all other functions of a tourism organiza-
tion or agency——marketing, research, and product
development—depend upon a steady revenue
stream. Despite impressive impact and return-on-
investrnent (ROT) data, state and local tonrism
budgets began to shrink in the early 1990s (Mec-
Dowell, 1993} and took a near-fatal blow after the

September 11th terrorist attacks. In reaction, tour-
ism organizations both public and nonprofit began
to adopt private sector business practices empha-
sizing external accountability, internal evaluation,
and political advocacy. At the same time, these
organizations began to explore diverse funding
sources to augment dwindiing government appro-
priations.

State tourism agencies, in particular, have been
hard hit by changing economic fortunes. According
to the Travel and Tourism Industry of America
(TIA, 2005), from 2000 to 2005 the average state
tourism budget decreased 3.1%. TIA also reported
that public sector funds are the primary source of

Address correspondence to Dr. Rich Harrill, Internaticnal Tourism Research Institute, Hotel, Restaurant & Tourism Management,
University of South Carolina, Columbia, SC 29208, USA. Tel: (803) 777-7682; Fax: {803} 777-1224; E-mail: rtharsill@gwm.sc.edu
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all state tourism funding, and are the sole source of
32 of 47 states surveyed in 2005. Of the $602.7
million combined project budget for that year, pub-
lic sector funds represented 94.3%, or $568,103,423,
According to TIA, of the 14 states whose public
sector funding is augmenied by private sector funds,
public sector funds represent 81.1% of the com-
bined total budget for these states ($113,995,344 of
$140,476,255). The percentage of public sector
funds from these states ranges from 99.4% to
42.6% of their total budgets. For many state tour-
ism professionals, these data suggest a funding cri-
sis of decreasing support for state tourism promo-
tion.

Conversely, many conservative political and
community leaders have long seen an overdepen-
dency of state tourism offices on public coffers.
For example, in 1993, Colorado state funding for
tourism decreased sharply as voters repealed the
0.2% tourism tax. While the tax was collected, the
Colorado Tourism Board operated under a $12
million budget. In 1997, the state legislature allo-
cated $2.6 million to the agency. The next year,
the legisiature atlocated only $1 million, barely
encugh to keep the organization functional (Har-
riil, 2005}.

A 1995 study conducted by Longwoods Inter-
national found that Colorado lost at least $2.1 bil-
lion per year in potential revenue from 1992 when
promotional funding was discontinued until it was
reinstated in 1999, for a total loss of $14.7 billion,
‘The study concluded that an investment of $5 mil-
lion for tourism promotion would boost tourism
spending in the state by $250 million, which
would generate a total of $13.8 million in addi-
ticnat state and local tax revenue (Longwoods In-
ternational, 2002). In the wake of the Colorado
episode, national industry efforts were renewed to
speak with “one voice” to government, media, and
the public. During this time, some states, sensing
the “handwriting on the wall,” began to seek fund-
ing alternatives (O’Halloran, 1998).

Profiling three innovative state responses to de-
creasing appropriations, this article describes at-
tempts to achieve equity, consensus, and account-
ability, respectively. State organizations profiled
include the California Division of Tourism (Cal
Tour), VisitFlorida, and the Missouri Division of
Tourism. Efforts by the Rhode Island Tourism De-

velopment Council to create a hybrid “tourism
funding model are also examined. Although many
tourism researchers and practitioners know of
these organizations and are vaguely familiar with
their funding mechanism, few know how such
models arose, how they work, and how they influ-
ence the tourism industry. The purpose of this arti-
cle is to provide a namative, case study analysis
of these funding models, establishing the basis for
futare fimding research at the state and local levels.

Funding Research

Despite the growing debate over the appro-
priate mix of public and private sector funds in
support of state tourism, there is little research
specifically related to this topic. Bonham and Mak
(1996) debated public-versus-private-sector fund-
ing for state tourism promotion, coming down on
the side of industry self-assessment. Williams and

‘Cartee (2001) called for better methodologies for

measuring state tourism funding and economic
benefits. This call was taken up by Swanson and
Lewis (2003), who developed a model for measur-
ing the connection between tourism policy and
economic results. Despite effective modeling,
comparing state touristn programs and products
may always invoke an “apples and oranges” con-
trast.

Several studies have examined the larger issue
of the role of govemment and state organizations
in the governance, planning, and administration of
tourism (Akehurst, Bland, & Nevin, 1993; Burns,
2004; Kerr, Barron, & Wood, 2001; Lennon &
Seaton, 1998; Pearce, 1996; Wilson, Fesenmaier,
Fesenmaier, & Van Es,, 2001; Van Sickle & Ea-
gles, 1998). Whether exploring at the macro- or
microeconomic level, these articles share an exam-
ination of the strengths and weaknesses associated
with public, private, and nonprofit tourism funding,

At the local level, aquariums, museums, con-
vention centers, or minor league baseball parks are
often the objects of a municipality’s tourdsm dreams
as a means of increasing revenues as traditional
industries relocate elsewhere. Research at the local
level continues to grow as local officials seek vali-
dation for their projects (Rosenburg & Larkin,
2002}, while academics question the economic im-
pact or feasibility of such projects (Crompton,
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1995, 2004; Crompton, Howard, & Var, 2003). As
suggested by Crompton (2004}, other methodolo-
gies may be necessary to evaluate the civic boost-
erism or psychological income accruing to resi-
dents from these projects in absence of substantial
economic benefits,

Although this article addresses funding models
in the US, the question of balance in public and
private sector funding is global. Numerous studies
have examined tourism funding in the interna-
tional community (Akehurst et al., 1993; Andri~
otis, 2002; Bodlender, 1982; Lennon & Seaton,
1998; Pearce, 1996; Van Sickle & Eagles, 1998).
Although many practitioners in the US clamor for
more public funding, the international research
suggests problems associated with full govern-
ment support of the tourism sector, including the
politicization of tourism assets and attractions that
often results in inadequate planning and distribu-
tion of resources.

Equity Model: California Division
of Tourism (CalTour)

Fhe California Division of Tourism (Cal'Tour),
an office of the California Business, Transporta-
tion, and Housing Agency, promotes travel to and
within California and works with the state’s travel
industry to maintain California as a primary desti-
nation for travelers. CalTour also provides tourism
information and services to the state’s travel trade
and news media,

CalTour develops California’s annual market-
ing plan that is reviewed and approved by the Cal-
ifornia Travel and Tourism Commission, com-
posed of tourism industry professionals. Several
industry committees advise CalTour on the formu-
lation and execution of the plan, including those
concerning advertising and promotion, international
and domestic travel frade, publicity, rural market-
ing, and multicnitural research.

To promote California, CalTour utilizes various
tools, including national and international adver-
tising, state-organized travel trade sales missions,
familiarization (FAM) tours, and heightened Cali-
fornia presence at major trade shows. It has repre-
sentatives in Japan, the UK, Germany, and Mex-
ico. It also funds cooperative marketing campaigns
and promotions, publicity, press trips, and media

relations; production of California visitor guides,
maps, travel trade guides, and regional brochures;
toll-free visitor information; and programs de-

_signed fo increase visitation to lesser known Cali-

fornia destinations (California Division of Tour-
ism [CalTour], 2006b).

According to Director of Comrmumications Fred
Sater, the Division of Tourism (CalTour) began as
the Office of Tourism, an office of the governor,
during the 1970s and has continued to evolve (F.
Sater, personal communication, January, 2002).
However, as occurred in many states, California’s
tourism marketing efforts were hampered by lack
of a permanent funding source. Numerous at-
tempts to convince the state legislature to allocate
money for a competitive state fourism program
were made by travel businesses and associations
over the years. During former Govemor Jerry
Brown's administration, the state tourism program
was actually eliminated and, according to Sater,
letters from people who wrote to California for
trave] information were returned unanswered for a
short time.

During the 1980s and 1990s, the state tourism
budget became a political football, and it was in-
creased or cut by the legislative leadership to gain
leverage with the govemnor on programs the legis-
lature favored.

In 1993, California’s tourism budget was stabi-
lized, and the legislature has consistently funded
at about $7 million since then. During this time,
the industry-influenced program was implemented,
and the consistently funded program resulted in
the recovery of travel and tourism in the state, ac-
cording to Sater,

Also in 1993, then-Governor Pete Wilson es-
tablished a body of 40 travel industry profession-
als to resolve the funding dilemma. He directed a
task force to find a new, nontax solution to financ-
ing statewide tourism marketing. Called the Gov-
ernor’s Task Force on Tourism Fumnding, this
group studied the problem, how other states fi-
nance tourism promotion, and various incentive
solutions, The task force concluded that the best
model for California was found in the state’s ag-
ricultural industry, which utilizes mandatory self-
assesstnent of industry partners to finance agricul-
tural marketing efforts.

In the past, numerous funding proposals arose.
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In 1990, former Assemblywoman Maxine Waters
proposed a $2 per room hotel tax, and the state
legisiature proposed a statewide tourism tax, The
$2 per room hotel tax was opposed by the state
hotel industry as excessive and directed against
one industry segment for the benefit of all tourism
industry segments. Hotel and motel interests also
believed that the proposed tax was redundant to
the Transient Qccupancy Tax, a regressive tax
against the least expensive accommodations and
not capable of being dedicated to tourism protmo-
tion. Not perceived by the industry as fair, the Wa-
ters proposal did not pass.

The statewide tourism tax was broadly opposed
by all segments of the tourism industry as being
excessive and unusable for tourism program. Be-
cause the California Tourism Marketing Act was
under consideration at this time, the statewide tax
was not brought forward, In the end, according to
Sater, mandatory financial self-assessment from
industry players was the only funding methodol-
ogy supported by the travel industry, the legisla-
ture, and the governor.

The California Tourism Marketing Act, adopted
in 1995, authorized a referendum of California
businesses that benefit from tourism spending.
‘The referendum passed in October 1957, establish-
ing the California Travel and Tourism Commis-
sion and a statewide marketing fund derived from
mandatory assessments,

Passage of the referendum made California the
first state in the nation to utilize industry-elected
assessments to partially fund tourism marketing
activities. The measure passed by a 69% to 31%
margin within the state’s $58 billion tourism in-
dustry. The new money generated by the assess-
ment brought California’s yearly marketing bud-
get to approximately $12 million, elevating the
state’s tourism budget from 24th to 12th in the
nation (CalTour, 2006a).

According to the division, these additional
funds, managed by the California Travel and
Tourism Commission, substantially increased Cal-
Hfornia’s promotional presence in international
markets, increased promotional support in rural ar-
eas, stimulated retail sales by travelers, and met
the growing demand for informational materials
from people planning California vacations.

As detailed in The California Tourism Market-

ing Act and Assessment Program (CalTour, 2006c),
the rate of assessment—the same for large and
small businesses—is 3450 per $1 million of tour-
ism revenue, accounting for $0.90 for each $2,000
in travel-generated sales. Businesses can also pay
a maximum $250,000 assessment if they do not
want to disclose revenues. Only business locations
that benefit directly from travel and tourism are
subject to the assessment, but all businesses re-
ceiving a Tourism Assessment Form are required
to complete and return it to determine whether
they must pay an assessment fee for the current
year. The Tourism Marketing Act states that busi-
ness may pass fees along to consumers. Specific
exemptions include the following:

» Public bodies, defined as a public entity or a
corperation where a majority of the corpora-
tion’s board of directors is appointed by a public
official or public entity, or serves on the corpo-
ration’s board of directors by virtne of being
elected to public office, or both.

+ Business locations not in an industry segment,
including accommodations, restaurants and re-
tail, attractions and recreation, and transporta-
tion and travel services.

¢ Business locations where less than 8% of the
California gross receipts for the business is
“travel and tourism revenue.” Travel and tour-
ism revenue is defined as gross receipts derived
from expenditures to and/or within California as
defined by people who travel at least 50 miles
from home, for purposes other than commuting
for work or school; or have an overnight accom-
modation as part of the travel, regardless of the
distance or purpose traveled.

+ The business is a travel agency or tour operator
that receives less than 20% of its California
gross receipts from travel and tourism.

¢ The business is a regular route intrastate and in-
terstate bus service, which does not derive any
revenue from a bus service that requires author-
ity from a certificate of public convenience and
necessity, or a permit to operate as a charler-
party carrier of passengers.

# The calculations on the Tourism Assessment
Form show that the travel and tourism assess-
ment would be less than $50 for the business
location.
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This funding model has positively affected the
state’s cooperative advertising campaigns (Cal
Tour, 2006c). By leveraging the purchasing power
of the state’s $7 million tourism budget, CalTour
raised approximately $15 million in additional co-
operative partner fands in 1998 to globally pro-
mote travel to California. Cooperative funding
was developed from private and other governmen-
tal sources in every major category of CalTour's
progtam. However, the program still faces chal-
lenges. For example, the California legisiature
voies every 2 years to maintain the program and
to keep the Travel and Tourism Commission in-
tact, so the division and its partners must regularly
lobby to sustain operations.

The Tourism Marketing Act has been deemed
fair and equitable throughout the state because all
businesses pay the same assessment per $1 million
in revenue. Also, all regions of the state and all
business categories are represented on the com-
mission. Industry categories, such as accommoda-
tions, elect their own commissioners relative to
their financial contribution. In addition, marketing
plan development requires public input and review
from tourism and nontourisin parties. Thus, each
business has the opportunity to directly influence
how it feels state touriem marketing plans should
be structured.

Consensus Model: Visit Florida

In 2005, Florida atiracted 85.8 million visitors,
generating $3.7 in total tourism and recreation tax-
able sales collections; $14.5 billion in hotels and
lodging; $26.5 billion in restaurants; and $7.4 bil-
lion in admissions, including agtractions. That year,
tourism accounted for 948,700 jobs and $15.4 bil-
lion in annual tourism-related payroll (Visit Flor-
ida, 2006¢).

The state’s primary tourism marketing entity,
Visit Florida, is a public—private partnership be-
tween the Florida Commission on Tourism and the
state of Florida. It is the mission of the Florida
Commission on Tourism, through Visit Florida, to
increase the state’s competitive edge through mar-
keting, sales, product development, and visitor ser-
vices. Created in 1996, Visit Florida promotes the
state worldwide under the FLA USA brand.

Based on its long experience with tourism mar-

keting, the state of Florida and Visit Florida offer
a case study of funding tourism through public~
private partnership. This collaboration is both a
dependable souwrce of tourism funding and the
strengthening of the tourism industry statewide.
The partnership includes players both large and
small, from public, private, and nonprofit sectors,
contributing voluntary membership fees used for
state tourism promotion.

As related by former Visit Florida CEO Austin
Mott (personal communication, January, 2002)
during the 1970s industry leaders and the Florida
Division of Tourism endeavored to develop the
state's tourism industry, despite lack of funding
and coordination among various inferests. At this
time, there was a growing concern that the indus-
try should play a greater role in funding its own
tourism marketing. This concern led to initial dis-
cussions about forming a

public—private partnership, and the discussions
continned through the 1980s. The government
agency responsible for tourism at the time, the Di-
vision of Tourism, continued to retum to the state
legislature each year for funding, as is common
among many states today. Because government
monies for tourism would fluctuate annually, the
industry had no dedicated source for responding
to changes in the tourism industry or planning for
the industry’s future.

In the 1990s, Governor Lawton Chiles created
the Florida Commission on Tourism, composed of
17 regions with a commissioner for each region.
The commission’s primary goal was to develop a
state tourism marketing program. However, de-
spite a common goal, each region tended to work
awtonomously, creating an atmosphere in which
lobbyists labored at cross-purposes. In sum, ac-
cording to Mott, there was no “unified front,” an
aspect required to effectively market the state’s
tourisin assets.

To fulfill its legislative mandate, the commis-
sion created the Florida Industry Marketing Cor-
poration (FTEIMC) in 1996, which today is called
Visit Florida. The corporation’s primary funding
vehicle is partnership fees—voluntary member-
ship fees from which pariners receive services
from Visit Florida.

Visit Florida receives a portion of its operating
budget from state government, funded by a desig-
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nated share (15.75%) of the state’s $2 per-day
rental car surcharge. In 2000, that state aliocation
alone totaled $21.6 million. However, the state
also mandated that Visit Florida match pablic
funding with private funds by June 30, 2001.
Those private funds come from several sources,
including direct investment by industry partners,
strategic alliances, cooperative business advertis-
ing venues, promotion media, and merchandising
the FL.A USA brand. Because of industry enthusi-
asm for the partnership, that mandated matched
funding was reached 2.5 years ahead of schedule,
in early 1999 (Visit Florida, 2006a).

In return for their financial support, partners re-
ceive several membership services. In the public-
ity arena, Visit Florida publishes an Official Flor-
ida Vacation Guide in which partners receive a
free listing. The organization also publishes an Of
ficial Florida Meeting Planners Guide, which is
the state’s most complete resource for the meet-
ings market. The Official Florida Travel Industry
Guide is distributed throughout the US to thou-
sands of travel professionals. In addition, the Flor-
ida International Travel Planner is the state's offi-
cial resource for international travel agents, tour
operators, and wholesalers abroad (Visit Florida,
2006b). .

Because Visit Florida was created as a partner-
ship, one primary measure of success can be found
in the growing number of partners. Since its incep-
tion, the corporation has grown from 407 partrers
to more than 3,500 (Visit Florida, 2006a). Part-
ners, ranging in size from kayak to cance rental
firms to the Disney Corporation, are solicited at
travel sales events and throuph Visit Florida repre-
sentatives contacting local convention and visitor
bureaus and chamber of commerce.

In contrast to the California model, the Visit
Florida medel is perhaps slightly more appealing
to emerging tourism organizations because of its
emphasis on industry consensus and shared fiscal
responsibility between the public and private sec-
tors.

Accountability Model:
Missouri Division of Tourism

Tourism ranks as one of the most important
revenue- and job-producing industries in Missouri.

According to the Missouri Division of Tourism,
the industry has had an economic impact of about
$4.8 billion during the last 5 years. For every $1
Missouri spent on marketing tourism, $55 was re-
turned in tourisrn expenditures over that period. In
addition, there were $8.5 billion in sales from 17
tourism-related standard industrial classification
(8IC) codes

in 2005, up more than 4.3% from 2004. The
state’s sales tax from those 17 tourism-related
codes totaled $361 million in 2005. Tourism-
related industries employed 284,916 Missourians.
Finally, Missouri counties collected approximately
$176 million in local property taxes during 2004
from lodging and entertainment businesses, in-
cluding restaurants (Missouri Division of Tourism,
2005).

However, it is the state’s approach to tourism
funding that had eamed it considerable recognition
nationwide. In contrast to Visit Florida’s public—
private partnership and CalTour's seif-assessment,
Missouri presents yet another option: funding di-
rectly accrued from visitor spending in tourism
sectors, such as food and beverage, lodging, and
entertainment.

The General Assembly recognized the impor-
tance of tourism more than three decades ago with
the establishment of the Missouri Tourism Com-
mission in 1967, According to division spokesper-
son Debra Lee (personal communication, January,
2003), the first grassroots program promoting the
Missouri tourism industry was created in 1975.
The campaign was designed to unite the state’s
tourism industry, build awareness of tourism’s im-
pact, and market the state as a tourist destination.
This effort began with Impact 80s, a grassroots
initiative implemented by the tourism industry in
the mid-1980s to gain recognition in the legisla-
ture of the economic impact and benefits tourism
contributes to the state. Tourism T.E.AM. (Team
Effort Advancing Missouri) evolved from Impact
80z and established a speakers’ bureau as well as
special promotions for marketing the state. These
entities carried the message about tourism’s im-
pact on Missourd, leading the way to increased
funding for the state’s tourism office. In addition,
the Marketing 2000 Committee was created to ad-
dress strategic planning and special issues that
would affect the future of Missouri’s tourism in-
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dustry. This grassroots effort was crucial to the
development of the legislative funding formula, as
noted by Les.

According to the Missouri Division of Tourism
{2006), Missouri’s tourism funding mechanism
was created in 1993 by House Bill (HB) 188. The
funding system, which took effect on July 1, 1994,
increased the division’s budget from $6 million in
1993 to $14.8 million in 1999,

After years of searching for a dependable reve-
nue source to fund the division’s efforts, the Mis-
souri fravel industry united in 1993 behind HB
188, This legislation set aside a percentage of tour-
ism-generated tax revenue for more tourism pro-
motion, and it required no tax increases.

The plan was developed by the Missouri Tour-
ism 2001 Funding Committee-—an industry group
with representatives from the Missouri Hotel &
Lodging Association, the Missouri Restaurant As-
sociation, the Missouri Travel Council, the Travel
Federation of Missouri, and the Missouri Associa-
tion of Convention & Visitors Bureaus.

To maximize tourism’s benefits, the industry
group concluded that Missouri needed a reliable
source of funding for tourism promotion at a level
that would enable the state to compete effectively
in the global tourism market.

The funding proposal catled for working with
the state Department of Revenue to identify tax
revenue generated by specific businesses that
serve travelers. Businesses in the following
17 Standard Industry Classifications (SICs) were
chosen:

s 5811: Eating Places Only

e 5812: Eating and Drinking Places

+ 5%13: Drinking Places”Alcoholic Beverages
7010: Hotels, Motels, and Tourist Courts

7020: Rooming and Boarding Houses

7030: Camps and Trailer Parks

7033: Trailer Parks and Campsites

7041: Organization Hotels and Lodging Houses
7920: Producers, Orchestras, Entertainers
7940; Commercial Sports

7990: Miscellaneous Amusements and Recreation
7991: Boat and Canoe Rentals

7992: Public Goif Courses and Swimming Pools
7996: Amusement Parks

7998 Tourist Aftractions

e 7999: Amusement NEC
e 8420: Botanical and Zoological Gardens

The plan was based on the conservative as-
sumption that tax revenue generated by tourism-
related businesses would grow by at least 3% an-
mually—a rate considered “normal” growth, The
Division of Tourism would receive half of any in-
crease in tax revenue above the 3% level. The
money, 1o be used for tourism marketing and pro-
motion, could not exceed $3 million per year.

As funding from the growth in tax revenue
came in, the division’s budget could be increased
by as much as $3 million per year over the previ-
ous year's level. ‘

The measure also called for the division’s exist-
ing funding from general revenue to be eliminated
gradually at a rate of 10% per year, At the end of
10 years, the division would be entirely funded
from this new tax revenue source.

More than 300 industry representatives came to
the capital early in the 1993 legislative session to
talk with their legislators. They made it clear that
the plan in HB 188 was developed by the travel
industry and had its full backing. They also ex-
plained how much in terms of dollars tourism
means to residents statewide. Subsequently, HB
188 was approved by a wide margin—30to 4 in
the Senate and 145 to 11 in the House, The bill
was signed into law on July 7, 1993, and the Tour-
ism Supplement Revenue Fund (TSRF) was bomn
{Missouri Division of Tourism, 2006).

Since the TSRE took effect, the division’s bud-
get increased from slightly more than $6 million
per year to over $16 million in 2002, The innova-
tive funding concept put Missouri in the national
spotlight. The svccessful campaign to pass HB
188 eamed the Travel Industry Association of
America’s Odyssey Award for Tourism Aware-
ness for the Missouri Division of Tourism in 1393,

In 1998 and 2002, the General Assembly
passed legislation to enhance the original state
law. One of the outcomes was to extend the sunset
clause through June 2010,

Despite concerns that the Missouri model is es-
pecially vulnerable to economic downturns, the
notion of performance-based tourism funding is
gaining popularity, wsually in combination with
the Florida and California models.
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Consensus-Accountability Hybrid Model:
Rhode Island Tourism
Development Advisory Council

The Rhode Island case study illustrates an at-
tempted hybridization of the Florida and Missouri
models. Although eventually unsuccessful, the
case demonstrates some of the political and eco-
nomic arguments for and against state tourism re-
organization with funding as key issue.

The Rhode Island Tourism Advisory Council
was established in 2003 by Governor Donald Car-
cieri for the purposes of analyzing the state’s tour-
ism system and providing recommendations to in-
crease the efficiency and productivity of the tourism
industry for the greater benefit of Rhode Island’s
citizens.

The council held 13 public meetings between
July 15 and October 28, 2003. The process in-
volved budget analyses for organizations receiving
state tourism dollars, testimony from each of the
eight tourism regions and the state Division of
Tourism, in-depth reports examining transporta-
tion, lodging, and restaurants; and commentary
from two independent external experts in state
tourism planning and development (Rhode Island
Tourism Development Council, 2003).

The council reached a key conclusion: systemic
change—including some consolidation of market-
ing and administration—was required to better
plan and execute an efficient and productive stra-
tegic direction for Rhode Island tourism. During
the cowrse of this inquiry, the council studied two
funding models: the Florida model, based on pub-
lic~private partership, and the Missouri model,
based on the growth in sales tax revenues.

In March 2003, industry groups met indepen-
dently to discuss furthering tourism promotion in
the state. In May, the governor appointed 18 tour-
ism industry leaders to the Rhode Island Tourism
Development Advisory Council for the purpose of
identifying greater efficiency and productivity
within the state’s tourism industry.

In July, the first meeting of the council was
held at the state capitol to demonstrate the state-
wide approach to tourism that the council was to
adopt. From August to October, the council met
in each of the state’s eight tourism regions and
received testimony from tourism district leaders,

the general public, state officials, and two tourism
experts. Individuals were then appointed to pre-
sent papers on transportation, destination manage-
ment, marketing attractions, and other issues.
From September to October, two subcommittees
were appointed to research funding opportunities
and organizational models for the new statewide
systemn. That September, Rhode Island’s largest
newspaper, the Providence Journal, endorsed the
findings and recommendations of the council.

In October, members of the council reached
consensus on establishing a statewide system for
tourism funding and promotion. The new system
stressed accountability, new funding sources, and
coordination of marketing for the entire state. The
two external consultants provided independent
analyses of the council’s recommendations and
concurred that this approach would be the most
effective method of producing systemic change.
The council adopted the recommendations by a
unanimous vote (Rhode Island Tourism Develop-
ment Council, 2603).

In November, the executive director of the
Rhode Island Economic Development Corporation
and special counselor to the governor received the
recommendations and requested one amendment.
He did not support consolidating the tourism re-
gions and requested the report be amended to re-
move reference to consolidation. The council
voted in favor of accepting the change and the re-
port was forwarded to the governor for legistative
action,

In January 2004, new legislation was prepared
by the Rhode Island Economic Development Cor-
poration to be introduced to the 2004 Rhode Island
General Assembly for committee review and adop-
tion,

The council proposed a hybrid means of tour-
ism funding, based on two models: the Florida
consensus model and the Missouri accountability
model. In Rhode Island, it was proposed that the
revenue based on the Missouri model would be
evenly shared between the new organization based
on the Florida model and the state general fund. It
is estimated that this new hybrid model, when
fully implemented by Rhode Island, would gener-
ate an additional $11 million funding tourism mar-
keting the state.

Obstacles included the regional tourism dis-
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tricts’ strong resistance to change. According to
council chair, Joe Goldblatt (personal communica-
tion, January 2003), due to the small and limited
job market in Rhode Island, many tourism offi~
cials were concerned that consolidation could re-
sult in job losses for themselves and their staff.
The council did not anticipate the amount of pres-
sure this would bring during its deliberations. A
compromise was developed between the council
and the local fourism organizations that would
have resulted in greater statewide accountability
and productivity, but the term “consolidation” was
removed from the final recommendations sent (o
the governor. Goldblait also related that there was
also some unwillingness to examine the entire
story. Only one reporter actually researched the
various state models considered, while other jour-
nalists simply interviewed local citizens. In sum,
despite the contentious issues, the state benefited
from exploring national models that raised aware-
ness of other state tourism funding mechanisms.
Also, a hybrid approach demonstrates the possible
adaptability of assessment and partnership models
to other contexts and circumstances.

Analysis

In the case of CalTour, California industry
leaders supported the program because they saw
self-assessment as the fairest solution to the chal-
lenge of tourism funding, reasoning that all busi-
nesses benefiting from statewide tourism market-
ing should help finance it. They also realized that
if the state’s travel industry did not take controi of
financing and management of tourism marketing,
state government might have eliminated the state
tourism program or imposed a tax upon travel and
fourism businesses to fund it. That could have re-
sulted in excessive taxation with no guarantee that
the money would be dedicated to tourism mar-
keting,

The California Tourism Marketing Act of 1995
resulted in the establishment of a more stable
funding source, which was then used to increase
international marketing and expand tourism staff.
Because of this law, California now has a unified
voice for state tourism; travel-related businesses
pay into the assessment fund, and in return assist

in guiding and approving state tourism marketing
and development plans.

The California model, emphasizing equity,
evolved within a specific set of circumstances that
may be applicable to many other tourism destina-
tions. These circumstances included the probabik
ity of excessive taxation and the specter of pro-
gram elimination, Mandatory tourism funding
models are likely to be strategically defensive and
emerge out of extreme political and economic con-
ditions. Such models are likely to appear to lead-
ers looking for a quick fix, and then gravitating
over time toward less compulsory models.

In comparison, Visit Florida's success can be
attributed to the fact that it is essentially industry
driven and strives to obtain voluntary contribu-
tions from ail parties in the tourism industry, large
and small. Many different sectors are made to feel
they are important to the development of Florida
tourism and instrumental in their own success.
However, there are obstacles that the partnership
has overcome. For example, every region believes
it has special needs that may not be met in Visit
Florida’s current marketing program. The chal-
lenge is especially evident when Visit Florida at-
tempts to grant regional funds for toutism market-
ing. Visit Florida continues 10 aggressively seek
growth and development through the cultivation
of new partners and dedicated funding sources. A
dedicated funding source should remain a primary
goal because tourism organizations can be severely
restricted in achieving growth and expansion with-
out such monies.

In contrast to California, Florida's tourism
funding model is built upon the notion of consen-
sus, encouraging contributions from many differ-
ent partners and organizations all working collabo-
ratively to meet state matching requirements.
Compensatory rather than defensive, such a model
is likely to evolve in mature, yet fragmented, tour-
ism economies where government contributions
are inconsistent over time and across regions and
sectors. The Florida consensus model receives
widespread national and international interest be-
cause of its perceived inclusiveness and communi-
cation-building characteristics.

However, both California and Florida models
are often criticized as not performance based. Or-
ganizations in both states may pay their mandatory
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assessments and voluntary fees, yet there is no di-
rect link between these contributions, subsequent
marketing efforts, and industry performance.

Supported by HB 188, the Missouri Division of
Tourism has successfully delivered the message to
citizens, politicians, and business leadership that
tourism is a revenue producer for the state. Even
in the face of major recession during the early
2000s, the funding mechanism has shown slow,
steady results. Another message emphasized by
the division includes a plea to not cut advertising,
based on the impact accrued for every dollar enter-
ing Missouri from outside the state. However,
there are some challenges to the funding mecha-
nism. Because of term lirnits, many older legista-
tors who passed HB 188 have retired, and the divi-
sion must constantly reeducate new legislators.
Future plans include examining the SIC codes
used in the funding formula and finding new and
perhaps more profitable codes. Yet legislators
have resisted adjusting a program that has proven
popular within the state and s seen as effective by
tourism professionals.

In contrast with the California and Florida
models, the Missouri model emphasizes perfor-
mance-based accountability: there is an assumed
correlation between the use of state tourism funds
and increasing marketing dollars. Such a model is
likely to evolve within emerging, cash-strapped
tourism economies where some consensus already
exists among partners and organizations. Although
most tourism organizations champion the notion
of public and political accountability, leaders of
such organizations admit that destination success
or failure depends upon several variables outside
of their direct control.

The Rhode Isiand experience illustrates an at-
terpt to achieve both consensus and accountabil-
ity, drawing the best from both modeis. The state
has a highly fragmented regional tourism industry
that requires both better communication among
partners, striving for better performance driven by
consolidation and efficiency.

When these models are compared, it is impor-
tant to note the leve] of grassroots support for each
funding model. The models presented here each
originated with proactive concerns of industry
leaders over decreased or fluctuating tourism dol-
lars. This environment is certainly applicable to

most contemporary tousism destinations. How-
ever, while California experienced sharp decreases
in government spending, leaders in both Florida
and Missouri were more concerned with achieving
long-term consistency in tourism funding. Sharp
decreases may result in more draconian solutions
aimed at achieving faimess, while Florida and
Missouri medels emerged from concerns from
long-term funding consistency. While the evolu-
tion of the California model appears strategically
defensive, the Florida and Missouri models appear
more compensatory in nature, _

All states demonstrated a high level of involve-
ment of state tourism industry leaders during the
development of funding models Certainly leader-
ship should be considered as a prerequisite for the
creation of any altemative funding model. How-
ever, the legal mechanism nsed to create the mod-
els themselves differed significantly. California
sought a referendum with a mandatory assessment
for all tourism enterprises. Conversely, Florida’s
governor-appoinied tourism commission merely
created a new marketing arm, Visit Flordda. F-
nally, Missouri’s alternative funding model was
created by direct legislative action, HB 188.

All three states formed boards or commissions
of industry leaders and government officials to
steer the allocation or collection of tourism dol-
lars. However, the power given fo these boards
or commissions also differ significant in terms of
method of appointment or election. For other touz-
ism destinations, it may be assumed that leader-
ship and grassroots support may be more impor-
tant than the actual legal or policy implementation
route, which can be highly specific to the social,
political, and economic environments in which the
destination is located.

The models also differ on the level of govern-
ment support. For California and Florida, tourism
marketing is funded through some government al-
locations in the form of contributions or match. In
California, approximately two thirds of marketing
efforts are funded by mandatory assessments
while the other one third is contributed from state
funds. Florida matches government funds to in-
dustry contributions. In contrast, Missouri’s tour-
ism funding will be entirely tax generated. Mis-
souri has utilized a sunset clause that stipulates
decreasing state funds with increases contributions
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from the Tourism Supplemental Revenve Fund
(TSRF). These models demonstrate that the role
of government as a pariner may also differ signifi-
cantly from destination to destination.

Although applicable to many other tourism des-
tinations, these models evolved functionally suited
to their own particular environments, However,
for these models strengths, there also are inherent
weaknesses, For example, any organization model
that emphasizes equity may in turn devalue the
contributions and needs of one or two large tour-
ism players that hold substantial influence over the
future of the destination. Conversely, smailer play-
ers may hold the view that the larger contributors
should pay more because their negative impacts
are greater. If the organization stresses consensus,
it may in tarn be very difficult to act with effi-
ciency and effectiveness in pursuit of democratic
outcome. Such an organization may suffer incre-
mental decision-making, appeasing no one. Fi-
nally, it is well known that any accountability
model favoring economic rationality may ignore
numerous other variables such as the value of pos-
itive public relations necessary for successful des-
tination management. In an extreme example, a
state’s tourism may be seen merely as a loss leader
to attract other industries perceived as more lucra-
tive by state leaders. In addition, public goods as-
sociated with tourism such as intercaltural ex-
changes would be left out of such models as
narrowly conceived and implemented.

Conclusions

Given a continuing devolution of government
support, perhaps more states will develop models
based on those presented here, as well as come up
with their own innovative solutions. Two contrast-
ing models have emerged in response to the fund-
ing challenge: one emphasizing equity and other
consensus. Florida’s state tourism agency, Visit
Florida, implemented a partnership based on vol-
untary fees. Conversely, the California Division of
Tourism (CalTour) has opted for mandatory self-
assessment. The Missouri Division of Tourism
contributes yet a third alternative—funding di-
rectly accrued from visitor spending in tourism
sectors, including food and beverage, lodging, and
entertainment. In comparison with the other two

models, this one emphasizes accountability. In-
creasingly, states like Rhode Island are looking to
these models to create hybrid funding models,
combining equity, consensus, and accountability.
It is notable that these models emerged as result
on some external shock such as change in political
leadership or voter unfamiliarity with the tourism
industry’s economic benefits. In an era of eco-
nomic uncertainty, it is probable that more cre-
ative models for tourism funding will emerge as
lines between public, private, and nonprofit sec-
tors continue to blur,

It is crucial that tourism researchers begin to
explore this neglected area of study. They should
be actively investigating funding alternatives at
the local levels, as well. For example, innovative
funding techniques employed by the San Fran-
cisco Convention and Visitors Bureau include
trademark licensing and co-branding. Alabama’s
Robert Trent Jones Golf Trail was created with the
financial support of that states teacher’s retirement
fund. Quantitative comparison of models would
also be helpful to determine which have the high-
est econormic impact per dollar spent, However, as
the models discussed in this article evolved under
distinct social and political situations, a qualitative
approach involving leadership and public inter-
views is also suggested. OFf course, as most tour-
ism development will likely happen in Asia, Af-
rica, and Latin America in the coming decades,
examining tourism funding in those regions, where
it could have very distinctive and different charac-
teristics, is also worthwhile,

It seems fair to say that no matter where tour-
ism funding is studied, nor what methodology
used, academics may begin to understand the per-
sistent budgetary pressures and constraints faced
by most tourism organizations and perhaps pro-
duce research that wil] facilitate further productive
partnerships between themselves and practitioners,
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